











2010 AOPA

National Assembly

Advertise at the Premier O&P Event!
ROSEN SHINGLE CREEK RESORT
ORLANDO, FL, SEPT. 29 - OCT. 2

The Assembly Planning Committee is pulling out all stops to make sure the 2010
Show is beyond amazing. A reformatted schedule, opening session with nationally
known speaker, a new clinical education track featuring “the best of” international
education, new networking events, expanded “top-ten” series and much, much
more. Don't miss the market exposure you'll receive at the country’s oldest and
largest meeting for orthotics, prosthetics and pedorthics.

Exhibitor Sponsorship Opportunities
Maximize exposure by sponsoring one or more
of the following opportunities:

« Water stations featuring your logo » Badge holder/lanyard
on reusable water bottles « Boxed lunches or refreshment breaks
« Preliminary program « CyberSpace
« Convention Candy « Exhibit game card
o CE credit confirmation letters » Meeting attaché bag distributed to
o Advertisements in the Assembly all registrants (logos and/or inserts)
final program « And many more!!

e Column signs

Contact Kelly O'Neill at 571/431-0852, for prices and availability.

Educational Opportunities

PRODUCT PREVIEW THEATRE (PPTS)

Place your product or service front and center for a 30-minute product preview
right on the show floor. These 30-minute mini-workshops are designed to be high-
energy presentations showcasing different products and/or services throughout the
exhibition.

MANUFACTURERS’ WORKSHOP

Take advantage of this unique opportunity to increase your visibility within the O&P
community by sharing your successes and techniques with practitioners. Workshops
are 4 hours long and can accommodate up to 50 people.

Exhibitor Special

At no extra charge, the official magazine of the National Assembly, the O&P
Almanac, will be hand-delivered to the attendees’ hotel rooms, registration area
and exhibit hall. Send us your promotional pieces, and we will include them in the
Almanac distribution package for only $1,500. The Almanac is the ONLY O&P mag-
azine to be distributed in this manner. Space is limited, so act quickly!

Deadline to reserve space: July 30, 2010
Art Deadline: Aug. 2, 2010

For more information contact:
Kelly O'Neill, 571/431-0852
koneill@AOPAnet.org
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General Information

GENERAL INFORMATION FOR ALL PUBLICATIONS
AOPA reserves the right to refuse position requests if layout
or production conflicts arise. Duplicate position requests will
be honored in order of receipt.

SPECIAL POSITIONS

Back cover +50%
Inside front cover +30%
Inside back cover +30%
Page one +30%
Page opposite table of contents +30%
Other requests +25%

PAYMENT REQUIREMENTS

Non-member advertisers must pay in full for advertising at the
time of order. All invoices must be paid in U.S. currency within
30 days of issue. After 30 days, an interest charge of 1% percent
monthly or 18 percent annually will be added to the account.

If payment is not received within 60 days after the due date,

the publication reserves the right to refuse future ads. Regardless
of whether or not an agency is used or a contract signed, the
advertiser is responsible for payment of all ads placed in its name.

KEY CONTACTS

Non-Product-Specific News Items:
STEVEN RYBICKI
srybicki@AOPAnet.org
571/431-0835

Letters to the Editor or Story Ideas:
JOSEPHINE ROSSI
jrossi@strattonpublishing.com
703/914-9200 ext. 26

Calendar and Jobs Advertising:
DEAN MATHER
dmather@mrvica.com
856/768-9360

Fax: 856/753-0064

Assembly Exhibits & Sponsorships:
KELLY O'NEILL
koneill@AOPAnet.org

571/431-0852

Fax: 571/431-0899

All Other AOPA Advertising:
DEAN MATHER
dmather@mrvica.com
856/768-9360

Fax: 856/753-0064

COMMISSIONS AND DISCOUNTS

Recognized agencies receive a discount of 15 percent of

gross billing on space only if the account is paid within 30 days
of the invoice date. Mechanical preparation charges are
noncommissionable. No cash discounts apply.

RATE POLICIES

The publisher reserves the right to refuse any advertising which

it deems unsuitable for any reason. AOPA reserves the right

to review all L codes referenced in advertising to determine
accuracy. No pricing comparison ads with payer (e.g. Medicare,
Medicaid) allowables will be accepted. The word “Advertisement”
may be placed with copy that, in the publisher’s opinion, resem-
bles editorial matter. All classified and calendar entries must be
prepaid.

SHORT RATES AND REBATES

Advertisers that do not use the amount of space on which their
billing rate is based within the 12-month contract period will be
short-rated. Advertisers that use sufficient additional space to
earn a rate lower than their billing rate within the 12-month
contract period will be rebated.

AMERICAN ORTHOTIC &
PROSTHETIC ASSOCIATION

330 John Carlyle St., Suite 200
Alexandria, VA 22314

tel: 571/431-0876

fax: 571/431-0899
www.AOPAnet.org




