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AOPA offers a variety of marketing opportunities to reach more than 
14,000 orthotic and prosthetic professionals, facility owners, and industry 
personnel each month. 

YOUR AOPA
AOPA is a national trade association committed to providing high quality services, 
products, and education to orthotic, prosthetic, and pedorthic professionals. Through 
our government relations efforts, AOPA works to raise awareness of the profession 
and advocates for fairness and adequacy of Medicare policies and private insurance 
and against policies that adversely impact the future of the O&P field and patients. 
AOPA promotes top-notch education in O&P and supports strong evidence-based 
outcomes and comparative effectiveness research/measurements relating to O&P 
treatment. AOPA membership consists of more than 2,000 O&P patient care facilities 
and suppliers that manufacture, distribute, design, fabricate, fit, and supervise the use 
of orthoses and prostheses.
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This Just In

statutory authority to generate com-

petitive-bidding rules with respect to 

OTS orthotics. This e� ort generated 

two important protections for O&P 

practitioners. First, it was established 

that CMS would restrict competitive 

bidding to devices specifi ed on an OTS 

list. Second, Congress went on to set 

out a very particular defi nition of OTS, 

stipulating that anything designated 

OTS must be adjustable by the patient, 

i.e. “with minimal self adjustment.”

In generating the rules in 2006 

and 2007, however, CMS sought to 

signifi cantly broaden this defi nition. 

Rulemakers essentially defi ned OTS 

as anything that would be adjustable 

by the patient, caretaker, or supplier. 

AOPA has long considered this an 

inappropriate interpretation of the will 

of Congress, one that goes well beyond 

the statutory defi nition.

“It became pretty obvious that 

they were pressing to go beyond what 

Congress had set forth, and each step 

that you go makes it a bit more egre-

gious,” Fise says.

In the intervening years, AOPA has 

lobbied vigorously to keep O&P profes-

sionals o�  of what is clearly a slippery 

slope. To see how the impact of a 

defi nition may ripple out, let’s suppose 

a 97-year-old Medicare benefi ciary 

is living with her daughter, and the 

daughter can adjust an orthotic device. 

Support your O&P 

business by responding 

to CMS. Comments will 

be accepted through 

Sept. 2, 2014, and may 

be submitted at:

http://aopavotes.org/

forms/submit-comments-

on-ots-orthotics-.

A Hard-Line 

Approach to OTS

Take a stand now, or these rules could impact your 

business and limit patients’ access to care

By ADAM STONE A
S WE ROLL INTO fall, the CMS is 

undertaking a new round of rule-

making. The latest proposed changes 

could once again have a signifi cant 

impact on the O&P community.

Foremost among the new rules 

being considered by CMS is an e� ort to 

defi ne the scope of individuals autho-

rized to fi t orthotic products deemed 

by CMS to be o�  the shelf, or OTS 

and indirectly the rule limits who can 

provide custom fi tted orthoses. The 

outcome here will have direct conse-

quences on the way services are billed 

and reimbursed.

Practitioners and others with 

an interest have until September 

2 to voice their comments on the 

changes. “For the O&P profession, it 

will be advantageous for people to be 

engaged in this and to submit com-

ments to CMS,” says AOPA Executive 

Director Thomas F. Fise. AOPA 

will hand deliver all of the AOPA 

member comments to CMS prior 

to the deadline—submit comments 

here: http:/
/aopav

otes.or
g/form

s/

submit-com
ments-o

n-ots-o
rthotic

s-.

How We Got Here

To appreciate the potential impact of 

the new rulemaking, it helps to step 

back and consider CMS’s previous 

e� orts to direct the O&P landscape.

A decade ago, CMS was given 
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The O&P Almanac offers in-depth coverage of current professional, 
government, business and reimbursement activities affecting the 
orthotics, prosthetics, and pedorthics field. The Almanac is published 
by the American Orthotic & Prosthetic Association (AOPA), a 
not-for-profit association for O&P. All advertising revenue is used 
to support O&P activities such as government affairs on Capitol Hill, 
Medicare relations, and education sessions at the National Assembly. 
AOPA’s reimbursement and government affairs experts write articles 
exclusively for the O&P Almanac, which has kept the O&P community 
informed for more than 50 years. 

The O&P Almanac—a five-time 
award-winning monthly magazine for 
the orthotic and prosthetic professions. 

    Award Winning
PUBLICATION
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2014 Product Showcase
The Triton Family of Feet from OttoBock 

Booth #1427

The search is over! 
Now your high-

mobility patients can 

choose from a 
variety of superb 

options to fit their 
active lifestyles. The 

Triton Low Profile 

(LP) and the Triton Heavy Duty (HD) are especially robust 

and waterproof, ready for the most challenging conditions. Or, 

choose the lightweight Triton carbon fiber foot; the Triton 

Vertical Shock (VS); or the Triton Harmony® with integrated 

vacuum technology for outstanding flexibility and support. 

Each foot features a split carbon toe, multi-axial terrain 

conformance, heel stiffness adjustment, and a weight limit up 

to 330 lbs. Call 800/328-4058 or visit www.ottobockus.com. 

Ottobock is located at 2 Carlson Parkway N, Suite 100

Minneapolis, MN 55447. www.professionals.ottobockus.com.

Microprocessor Knees 

Booth #1427

Fit with confidence! The first 

fully microprocessor-controlled 

knee, today’s third-generation 

C-Leg®, is the most clinically 

evaluated prosthetic knee in 

history and PDAC-verified, too. 

The intuitive Genium® knee 

opens up a whole new realm of 

mobility—it’s the closest 

technology has come to a natural, physiological gait. Together 

with the Compact (for lower mobility patients), Ottobock’s 

family of microprocessor knees brings its proven advantages to 

all your patients. Your business gets the advantage of 

Ottobock’s unmatched reimbursement support. 

 Call 800/328-4058 or visit www.ottobockus.com  

to learn more about the benefits of Ottobock’s advanced 

microprocessor knees. Ottobock is located at 2 Carlson 

Parkway N, Suite 100, Minneapolis, MN 55447.  

www.professionals.ottobockus.com.

Orthomerica® California® Catalina™ 

Custom Fit Spinal Orthosis From PEL

Booth #1237

The California Custom Fit Spinal 

Orthosis restricts motion while 

providing effective compression for 

relief of lower back pain throughout 

the rehabilitation process.
Key Benefits:•	 Mechanical advantage two-pull 

string closure system with ergo-

nomically designed pull tabs 

•	 Modular components make it 

simple to reduce from LSO to LO 

•	 Easy circumferential adjustment for waists up to 50” 

(Standard) or 66” (Extended). No cutting needed. 

•	 Custom individualized design allows 

personalized fit by the Orthotist 

•	 Heat moldable removable posterior panel 

•	 PDAC Approved—HCPCS Codes L0637/

L0650, L0631/L0648, L0627/L0642

For more information, contact PEL at 

1-800/321-1264 or visit www.pelsupply.com. 

Lower Limb Technology

Booth #1049

Lower Limb Technology is a division of Spinal Technology 

Inc. We are a leading central fabricator of upper- and 

lower-limb orthotics and prosthetics. Our ABC-certified 

staff orthotists/prosthetists collaborate with highly skilled, 

experienced technicians to provide the highest quality 

custom products and prosthetic devices, fast delivery time, 

as well as unparalleled customer support to our customers.

For information, contact 800/253-7868, fax 888/775-0588, 

email info@spinaltech.com, or visit www.spinaltech.com.
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provide custom fi tted orthoses. The 
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Practitioners and others with 

an interest have until September 

2 to voice their comments on the 

changes. “For the O&P profession, it 

will be advantageous for people to be 

engaged in this and to submit com-

ments to CMS,” says AOPA Executive 

Director Thomas F. Fise. AOPA 

will hand deliver all of the AOPA 

member comments to CMS prior 

to the deadline—submit comments 
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How We Got Here

To appreciate the potential impact of 

the new rulemaking, it helps to step 

back and consider CMS’s previous 

e� orts to direct the O&P landscape.

A decade ago, CMS was given 
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REIMBURSEMENT PAGE

suppliers. This issue’s Reimbursement 
Page focuses on procedures and 
enrollment requirements that aff ect 
all DMEPOS suppliers, regardless 
of their designated risk category. 

Though there are 30 Supplier 
Standards, this article will focus on those 
six that tend to confuse suppliers or 
site inspectors because they assume 
these standards always apply to O&P 
providers. Knowing which standards 
apply to your particular O&P facility 
and how they apply to your practice 
can be the diff erence between a 
successful site visit or an unsuccess-
ful site visit—and possibly a delay in 
receiving a Medicare supplier number 
or the revocation/suspension of a 
current Medicare supplier number. supplier standard 1: a supplier 

must be in compliance with all appli-
cable federal and state licensure and 
regulatory requirements. This standard 
ensures that a supplier is in compliance 
with all applicable federal and state 
licensure and regulatory requirements. 
Therefore, you must obtain all of the 
proper local and state tax licenses, and 
make sure you are licensed if you are 
in a state that requires licensure. Take 
the time to make sure your insurance is 
up to date and for the proper amounts. 
Review all of your accreditation materi-
als, if required, and certifi cations, 
and make sure they are still active. 

If you are in a licensure state, check 
that all of your state licensure informa-
tion is current. If you are unsure what 
type of licensure your state requires, 
you may visit the National Supplier 
Clearinghouse (NSC), the contractor 
in charge of enforcing the Supplier 

Studying Up on 6 Supplier Standards
Exemptions and exceptions for some O&P providers

by DeVOn BeRnaRD

CE CREDITS
Editor’s Note—Readers of Reimbursement Page are 

now eligible to earn two CE credits. 
After reading this column, simply 
scan the QR code or use the link on 
page 20 to take the Reimbursement 

Page quiz. Receive a score of at 
least 80 percent, and AOPA will 
transmit the information to the 
certifying boards.

THe SUpplieR STanDaRDS FOR 
Durable Medical Equipment, Pros-

thetics, Orthotics, and Supplies (DME-
POS) are rules that you may only think 
about occasionally, but they should 
always be on your mind. The standards 
have become a tool for Medicare to curb 
and combat fraudulent activities. Strengthening the Standards 

In 2007, the Offi  ce of the Inspector 
General (OIG) conducted a review 
of 905 DMEPOS suppliers, who billed 
$245 million in claims, focusing on only 
two of the Supplier Standards. The OIG 
found that 22 percent of the facili-
ties failed to meet one or both of the 
standards selected for review. Because 
of these fi ndings, the OIG suggested in 
its annual report that CMS toughen up 
its enrollment process to ensure that all 
suppliers are meeting the standards. 

This suggestion to intensify the 
enrollment procedures and compli-
ance with the Supplier Standards was 
reinforced with subsequent fi ndings 
and culminated with the release of 
the Patient Protection and Aff ordable 
Care Act (ACA) in 2010. The ACA 
strengthened the enrollment screening 
process for all Medicare, Medicaid, and 
Children’s Health Insurance Plan provid-
ers, including DMEPOS suppliers. The 
fi nal rule implementing the provisions of 
the ACA, which established procedures 
under which screening is conducted for 
providers and suppliers in the Medicare 
program, was released in February 2011. 

The June 2014 Reimbursement Page 
article briefl y discussed these strength-
ened Medicare enrollment procedures 
for DMEPOS suppliers, and focused on 
those procedures related to “high-risk” 

EARN 2 BUSINESS CE CREDITS

EARN 2
QUIZ ME!

P.20

Only O&P Almanac has  
the insight and authority  
to cover the big issues  
affecting the O&P industry:
• Women in O&P

• Pediatrics

• Affordable Care Act’s effects on  
patients and providers

• RAC audits and claim denials

• AOPA’s advocacy efforts on behalf 
of the industry

• Competitive bidding threats

• HIPAA mandates and  
compliance

• Evidenced-based, comparative/
cost-effectiveness research and 
grants  

• Reimbursement challenges

• FDA regulatory updates

75%
The Best Source of Information 

on issues with which O&P patient-care facilities deal.

89%
Highly Satisfied 

with the publication

88%

73%

Consider the O&P Almanac a 
Significant Member Benefit

Refer to Previous Issues 
when they need information on a specific topic

LOYAL READERS–Advertising in the O&P Almanac informs readers:

72 percent say that as a result of seeing an 
ad in the magazine they have adopted a 
new product or service in their practice. 

PRINT: O&P Almanac magazine
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Conducted by Stratton Research © 2014 by Creative Research Systems

The magazine is very well read.

STRATTON ASSOCIATION 
PUBLICATION BENCHMARK

STRATTON ASSOCIATION 
PUBLICATION BENCHMARK

 READ HALF OR MORE/
ABOUT 50 PERCENT

READ ALL or NEARLY ALL/
ABOUT 75 PERCENT 49%

78%

42%

68%

Readers are actively accessing the magazine’s content 
and have called an article to the attention of a colleague 
(68%), clipped/copied/saved an article (62%), and 
adopted a new strategy or modified a procedure/process 
(51%). These are well above the benchmarks for associa-
tion publications. 

Significant percentages also have registered for an AOPA 
program/event or purchased an AOPA product (35%) or 
visited the AOPA website (34%), indicating a strong link 
between the magazine and the association.  

O&P Almanac prompts 
readers to take action. 

68%
62%

51%

Readers called 
an article to 

the attention 
of a colleague

Readers 
clipped/

copied/saved 
an article

Readers/adopted 
a new strategy 
or modified a 

procedure/process

Depth of readership and engagement in O&P Almanac

43%
website 34%

tablet
40%
digital edition

33%
smart
phone

Interest in reading O&P Almanac on 
other platforms is growing.
Among the alternative platforms where O&P Almanac readers 
could access content, respondents are most interested in the 
AOPA website (43% “interested/extremely interested”), online 
digital edition (40%), tablet (34%), and smartphone (33%).

Readership of competitive publications

O&P Almanac leads the competitive field. 

 Readership of Industry  
 Publications

Read/Find
Extremely/
Somewhat

Useful

Do Not
Receive/ 

Do Not Read

 O&P Almanac 95% 3%
 O&P Business News 92% 6%
 O&P Edge 89% 6%
 Lower Extremity Review 67% 25%
 Journal of Prosthetics &  
 Orthotics 66% 28%
 In Motion 66% 23%

O&P Almanac is the best-read and considered the most 
useful publication in the field, according to readers (95% 
“read/find extremely/somewhat useful”), a strong indicator 
of the magazine’s value to readers and to advertisers. 

29%

15%

Prosthetists-Or-
thotists, Prosthe-
tists, Orthotists, 
or Pedorthists

Patient-care 
Facility Owners 
and Managers

56%

Administrative/
Technical Areas

O&P Almanac 2014 Readership Research 

Reader profile 

O&P Almanac reaches a diverse mix of patient-care 
executives and administrators.
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2015 Issue Theme Ad Closing 
Deadline

Material 
Deadline Bonus Distributions*

January
Women In O&P

Dec. 5 Dec. 12
US ISPO: January 25-29, Havana, Cuba
Hanger Education Fair: February 2-6, Las Vegas, NV

February
Market/Industry Demographics & 
Statistics Jan. 2 Jan. 9

  AAOP Meeting & Scientific Symposium: 
February 18-21, New Orleans, LA

March

Bracing & Orthoses

Feb 6 Feb. 13

PrimeFare West: March 20-21, Denver, CO
GSOP: March 26-28, Atlanta, GA
Ohio Chapter AAOP: March 27-28, Columbus, OH
TAOP: April 9-11, San Antonio, TX

April
Regulatory & Legislative Update

Mar. 6 March 13
PrimeFare Central: April 24-25, Oklahoma City, OK
Oklahoma State O&P Meeting: April 24-26, 2015
IAAPOC: April 30 – May 2, Virginia Beach, VA

May

Pediatrics

April 3 April 10

ACPOC: May 14-16, Clearwater Beach, FL
WAMOPA: May 14-16, Reno, NV
PAC RIM 2015: May 18 – 19,Waikiki, HI
LAOP: May 28-30, Lafayette, LA
MWCAAOP: May 28-30, Chicago, IL

June
Trends in Central Fabrication

2015 O&P Buyers’ Guide Issue April 24 May 1
NY AAOP: June 16-19, Albany, NY

  PrimeFare East: June 19-20, 2015
FAOP: Nashville, TN, July 16-18, 2015

July

Industry Disruptors: Research, Tech-
nology, & Manufacturers

June 5 June 12

Amputee Coalition National Conference: July 
23-25, Tucson, AZ
PFA/APMA (American Podiatric Medical 
Association) Joint Meeting: July 23-26, Orlando, FL

August Value-Driven & Integrated Care July 3 July 10

September
Assessments & Functional Evaluations 

AOPA 2015 National Assembly  
Exhibitor & Product Showcase Issue

July 31 August 7 

October
Big Data, EHR, & Evidence-Based Care 

AOPA 2015 National Assembly Issue Aug. 21 Aug. 28 
  AOPA: October 7-10, San Antonio, TX 

Skills for Life 4: October 21-25, Houston, TX
NJAAOP: November 6-8, Atlantic City, NJ

November
Diabetes and Advanced Foot Care

2015 Buyers’ Guide to Foot Care Issue
Sept. 25 Oct. 2 Hartford Ski Spectacular: December 1-7, 

Breckenridge, CO

December
The Road Ahead: Consumerism, Choice 
& Competition

AOPA 2015 National Assembly Issue
Oct. 30 Nov. 6 

Special Distribution 

O&P Almanac 2015 Calendar

*In addition to the dates listed, the O&P Almanac will be sent to a variety of industry meetings in 2015, barring 
any unforeseen circumstances. As of the publishing deadline for this media kit, some of the 2015 dates for these 
meetings have not been announced.

In 2015, O&P Almanac offers a full year of comprehensive O&P industry related 
themes with each issue focusing on a key topic. Review our editorial calendar to find 
a great selection of bonus distributions to increase your advertising exposure.

http://www.usispo.org/events.asp
http://www.oandp.org/education/calendar/
http://www.georgiasop.com/meetings--events.html
http://www.ohiochapteraaop.com/
http://taop.org/
http://www.iaapoc.org/2015-annual-meeting/
http://www.acpoc.org/meeting/
http://wamopa.com/
http://www.pacrim.hawaii.edu/node/1
http://www.laop.org/
http://www.mwcaaop.org/meetings--events.html
http://www.nysaaop.org/
http://faop.org/
http://www.amputee-coalition.org/events-programs/national-conference/
http://aopanet.org/
http://www.usispo.org/skills_for_life.asp


6  2015 | AOPA MEDIA KIT

Display Advertising Rates
Rates effective Jan. 1, 2015
 

Color 1x 3x 6x 12x
Full page $2,635 $2,540 $2,480 $2,295
2/3 page 2,385 2,290 2,225 2,045

1/2 page 2,275 2,095 2,035 1,895

1/3 page 1,995 1,905 1,850 1,705

1/4 page 1,800 1,750 1,700 1,600

Black & White 1x 3x 6x 12x
Full page 1,280 1,230 1,180 1,050

2/3 page 1,155 1,110 1,070 1,035

1/2 page 1,035 990 940 855

1/3 page 990 920 860 830

1/4 page 810 790 770 650

Special Advertising 
Opportunities 

Price includes printing and 
production charges.

Cover Tips  
Full page, 4-color ad  
(8.25” w x 7”h)
$15,000.00

Front Cover Gatefold 
6-full page gatefold, 4-color ad 
(8.25”w x 10.875”h) 
$20,000.00

Bound-in Newsletters
4-full pages, 4-color  
(8.25”w x 10.875”h)
$12,500.00

Polybag/Ride-Along Pieces 
Advertiser supplied materials
$15,000.00

O&P Almanac 2015 Display Ad Rates

2015 Buyers’ Guide

Included in the O&P Almanac June issue

    BONUS DISTRIBUTION: 

• Amputee Coalition National Conference:  
July 23-25, Tucson, AZ

• PFA/APMA (American Podiatric Medical 
Association) Joint Meeting: July 23-26, Orlando, FL

The annual Buyers’ Guide is the O&P profession’s 
biggest, once-a-year advertising opportunity to display 

your O&P products. This guide is used all year long by decision-makers waiting 
to hear about new products and services in the O&P industry. Listings must be 
100 or fewer words. 

LISTING RATES
Text-only listing $300
Text with b/w image  $500
Text with 4-color image  $800

Deadline:  April 24, 2015

For more information, contact Bob Heiman at 856-673-4000 or email 
bob.rhmedia@comcast.net. Email text and a high-resolution JPG image 
(if applicable) to opalmanac@aopanet.org. Agency discounts do not apply.

http://www.amputee-coalition.org/events-programs/national-conference/


Marketplace 
Showcase your new 
products with a 
photo and 100-word 
description in this highly 
read section of the O&P 
Almanac. 

LISTING RATE
Text-only listing $200
Text with image  $400

Execptions:
June  No Marketplace.  
 Buyers’ Guide issue.  
 Entries due April 24
September No Marketplace.  
 Assembly Exhibitor  
 Showcase issue.  
 Entries due June 20.

Jobs
http://jobs.aopanet.org 
Hire employees and 
promote services by placing your 
classified ad in the O&P Almanac. 
When placing a blind ad, the advertiser 
may request that responses be sent 
to an ad number, to be assigned by 
AOPA. All responses are forwarded 
free of charge. Company logos also are 
placed free of charge. 

WORDS RATE
50 or less  $140
51-75  $190
76-120  $260
121+  $2.25 per word

SPECIALS 
1/4 Page ad $482
1/2 Page ad $634

Calendar 

Promote your  
events! All Calendar  
ads appearing in the O&P Almanac  
are placed online free of charge at  
www.AOPAnet.org. Telephone, fax 
numbers, email addresses and websites 
are counted as single words. 

WORDS RATE
25 or less  $40
26-50  $50
51+  $2.25 per word 
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Feature your product or service in Marketplace. 
Contact Bob Heiman at 856/673-4000 or email bob.rhmedia@comcast.net. 
Visit http://bit.ly/aopa14media for advertising options.

MARKETPLACE

New Genesee Metro Liner From College Park

The new College Park Genesee liner 
provides the ideal benefits required of 
a gel liner in an affordable package. 
Shaped for fit and flexibility with 
cushioning comfort and excellent 
limb-conforming properties, this 
durable liner accommodates a wide 
range of users. The unique fabric 

provides a superior fiber to gel bond, reduces pistoning, and 
eases donning. Shear forces are absorbed to prevent skin 
friction as the mineral oil provides continuous moisture over 
the entire lifespan of the liner.
• Mineral oil infused for continuous skin hydration
• Retrofits with industry standard liners 

of like thickness and profile
• Longer length for the perfect fit
• Suitable for K1-K3 levels.

For more information, call 800/728-7950 
or visit www.college-park.com/liners.

i-RUNNER

i-RUNNER footwear is the 
lightest weight PDAC 
(diabetic) approved athletic/
fashion/comfort shoes. They 
feature a narrower, non-
pistoning and high-stability 
heel and a wide and deep toe 
box. We are pleased to 

announce the addition of a highest rated slip resistance 
outsole. Dual purpose, these are also PDAC approved and 
available in black mesh to complement the line as well as an all 
leather shoe as required by OSHA for food, factory, and 
hospitality.  

Contact I-RUNNER Shoes at 866/569-5462 
or visit www.facebook.com/i.runnershoes.

RCAI Pediatric Wrist/Thumb 
Support From PEL

The new Pediatric Wrist/Thumb 
Support from RCAI prevents 
unwanted flexion and extension of 
the wrist while providing compression, 
support, and warmth to the thumb. It 
also allows unrestricted motion of the 
fingers during use.

Features and benefits:
• Made of a washable, breathable airprene material
• Promotes patient comfort
• Precontoured palmar stay bends for customization

Contact PEL at 800/321-1264 or www.pelsupply.com. 

Coyote Composite 

Coyote Composite is made from the 
melting of basalt (volcanic rock), which is 
then extruded into a filament that is 
braided to our proprietary specifications 
for use in prosthetics and orthotics. 
 Basalt has many applications in 
fields that demand extremely tough, 
lightweight material that retains flexibil-

ity, including the aerospace and hockey equipment industries. 
• Noncarcinogenic and nontoxic 

• Because of the inert nature of basalt (the primary 
ingredient in Coyote Composite), it is not a carcinogen. 
In addition, basalt fibers are too large to be inhaled. 

• Less itch than carbon
• Tough and durable 

• Basalt is extremely tough, more so than fiberglass, 
while still offering the lightweight strength and 
rigidity needed for prosthetics and orthotics. 

• Lightweight
• High saturation
• Cost-effective 
• Easy to use for rigid or flexible lay ups
• All prosthetic resins are fully compatible with basalt. 
• Because of its superior saturation, Coyote Composite 

finishes as good or better than carbon laminations. 

For more information, call 800/819-5980 or visit  
www.coyotedesign.com.
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For monthly material deadlines, refer to page 5, Display Ad Closing Deadline. For more information, 
contact Bob Heiman at 856-673-4000 or email bob.rhmedia@comcast.net. Email text and a high-
resolution JPG image (if applicable) to opalmanac@aopanet.org. Agency discounts do not apply.

Display Advertising Dimensions

The O&P Almanac is a web offset publication with a 150 
line screen and saddle-stitch bound. June and September 
issues are special issues that may be perfect bound. The 
O&P Almanac is also published online with the monthly 
digital edition.

Digital Advertising Media
Mac or PC files are accepted. Provide a high-resolution 
PDFx1a printer-ready file with fonts and graphics 
embedded. Use only Postscript Type1 or OpenType fonts. 
Zip or stuff file before transmitting. Include .125” extra 
image for bleeds on any side of the ad that bleeds. Allow 
.25” type safety margin.

File Transmission and Proofs
Email Lauren Anderson at opalmanac@aopanet.org with 
company name, file name, issue, and proof of the ad 
material. Proofs are recommended to ensure ad material 
is reproduced accurately. Hard copy proofs may also be 
mailed to AOPA, Attn: Lauren Anderson, 330 John Carlyle 
St, Ste. 200, Alexandria, VA 22134.

O&P Almanac Display Ad Specifications 
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MARKETPLACE

FRIDDlE’S IS nOW OFFERInG THE Fc2 FlEXIOn 
cOnTROl AnKlE JOInT

FC2 Flexion Control Ankle Joint 
features:
•	Patented, spherical-axis 

FC2 Ankle
•	FC2 provides up to 70 degrees 

of anterior-posterior range 
of motion using plantar-/
dorsifl exion-stop set screws

•	Unique design made of 
high-quality, heat-treated 
stainless steel

•	Allows for adjustments to be made while patient is 
wearing orthosis

•	FC2 pre-contoured design saves fabrication time while 
facilitating a low-profi le fi nish

•	Availability of self-squaring molding dummy to reduce 
fabrication time.
Contact Friddle’s today at 864/369-2328, fax 864/369-

1149, or visit www.friddles.com.

REFORmUlATED KISS® ADHESIVE: 
AmAZInG ADHESIOn

The reformulated KISS adhesive 
features increased fl exibility 
and less time needed for 
bonding. The adhesive bonds 
porous and nonporous surfaces, 
and bonds fl exible as well as 

rigid materials.  It is packaged in two separate bottles for 
increased shelf life. 

For more information, call 410/663-KISS (5477) or visit 
www.kiss-suspension.com.

nEW OnlInE lInER SElEcTIOn TOOl

Interested in a way to 
easily search, fi lter, and 
fi nd the liners to suit 
your patients’ needs? 
We’ve heard this wish a 
few times and took 
action. WillowWood’s 
new online liner 

selection tool allows clinicians to obtain liner size recommen-
dations and part numbers based on the data they provide.

Clinicians may search by amputation style, gel type, 
fabric type and profi le, and more. Liner size may be selected 
or clinicians may enter distal and proximal measure-
ments of their patient’s residual limb. Results displayed 
by liner type and by part number, with links to detailed 
product information.

Give it a try at willowwoodco.com.

HIGH-PERFORmAncE SEATTlE TRIUmPH FOOT 
FROm PEl SUPPlY

Trulife’s newest high-perfor-
mance foot—the Seattle 
Triumph—is available from PEL 
at a great low price. Designed of 
carbon composite, the Seattle 
Triumph provides dynamic 
performance while adding 
features to save practitioners 
time and money. 

The Seattle Triumph 
combines a split keel and S-shaped shank to create a multi-
axial ankle-foot system with vertical shock absorption, 
smooth rollover, and controlled plantar fl exion. Complete 
with integrated heel wedge, titanium pyramid, and 
Spectra sock, the Seattle Triumph comes preassembled in a 
removable foot shell, making it ready to fi t directly out of 
the box. In addition, you get FREE SHIPPING with the PEL 
Higher Activity Shipping (H.A.S.) program.

For more information on the Triumph foot or any of 
Trulife’s high-quality, innovative products, call your friendly 
PEL Supply customer service rep at 800/321-1264, fax your 
order to 800/222-6176, or email customerservice@pelsupply.
com. Registered customers may order online at www.
pelsupply.com.

nEW TRITOn lP FOOT FROm OTTOBOcK

We’ve added a new 
low-profi le (LP) 
carbon fi ber foot to 
the popular Triton 
family! Now patients 
with lower clearance 
(2.5 in) can take 
advantage of the 

same smooth rollover and robust function as the original 
Triton. The multi-axial Triton LP provides excellent 
dynamics and fl exibility for above- or below-knee 
individuals. Ideal for all your active patients, the Triton LP 
features a titanium adapter for added strength and water 
resistance, a weight limit up to 330 lbs, and a split toe design 
for safety, stability, and control. 

Contact your sales representative at 800/328-4058.

FREE 
LOGO

For advertising questions (ads, inserts, outsets, etc), contact  
Bob Heiman at 856-673-4000 or email bob.rhmedia@comcast.net.

Ship supplied advertising materials to:
Dartmouth Printing Company
69 Lyme Road
Hanover, NH 03755
Attn: Donna McKee
Job name:  O&P Almanac and issue

O&P Almanac Monthly Opportunities
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DIGITAL:  www.AOPAnet.org

Leaderboard Banner Ads
Page Location Suggestions:
Coding & Reimbursment
Legislative/Regulatory
Members
Education
-AOPA Education Calendar
-Coding & Billing Seminar
-Webinars/Audio Conferences
-Webcasts
-Online Video Learning Center
-Distance Learning
-Business Certificate Program
-2014 Assembly Highlights
-2015 National Assembly
Media
Publications
Resources
News 

Rate: $500/month
File size: 728 x 90 pixels 
GIF/JPG = 40kb max 
Specify link to information.
Rotating. Flash GIF files accepted.

Square Ads
Page Location Suggestions: 
Homepage, various options 

Rate: $350/month 
File size: 200 x 200 pixels 
GIF/JPG = 40kb max 
Specify link to information.
Rotating. Flash GIF files accepted.

www.AOPAnet.org
Online exposure will reinforce your message. The AOPA website has  several options for ad placement location!

HOT 
ITEM Book now to reserve your 

preferred placement! 
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www.LCodesearch.com 
Industry professionals receive AOPA coding expertise 24 
hours a day on www.LCodeSearch.com. The site allows 
users to match products to L codes and manufacturers. 
Visitors are able to search by L code, by category, by area 
of the body or by manufacturer. 

Upload your products, free of charge. 

ENHANCED PRODUCT LISTINGS 
AOPA Member Supplier: $1,000/year 
Non-Member Supplier: $2,000/year 

Contact Joe McTernan at jmcternan@AOPAnet.org or 
571/431-0811 to have your products uploaded to the site. 

TILE ADVERTISING
Size: 120 x 120 pixels, 72 dpi 
File Format: GIF/JPG=25K or less 

Rates 
Per month: $500 
12 months: $5,000 

Digital Media
Mac or PC platforms are accepted. Provide a high 
resolution PDFx1a printer-ready file with fonts and 
graphics embedded. Use only Postscript Type1 or 
OpenType fonts. Zip or stuff file before transmitting.

DIGITAL: Email Marketing, LCodeSearch.com

Sponsored AOPA Membership
Email Marketing

Sponsor one of AOPA’s Membership Action 
Alert Special Emails and get your company 
name/logo in front of up to 6,000 personnel 
of AOPA member companies.

AOPA now offers its members the opportunity to 
sponsor an AOPA Email that provides needed regulatory 
or legislative information to the O&P community. 
Your recognition will be placed at the end of the email 
and labeled as “Sponsored By or Brought to You  By  
____________ in Support of AOPA’s Mission and 
Regulatory and Legislative Advocacy Effort.”

Take advantage of this opportunity at an introductory rate 
of only $1,000 per sponsored email sent.

Benefits
• Unique exposure for your business or product
• Links Your Sponsored by Message” to Your Website
• Measureable Results. Receive an Activity Report

Rate: $1,000/email

The Source for Orthotic & Prosthetic Coding

NEW!
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Advertise at the Premier O&P Event! 

AOPA 2015 National Assembly
OCTOBER 7-10, 2015   •   SAN ANTONIO, TX
The Henry B. Gonzalez Convention Center

Educational Opportunities 

Product Preview Theater (PPT) 
Place your product or service front 
and center for a 30-minute product 
preview right on the show floor. 
These 30-minute mini-workshops 
are designed to be high-energy 
presentations showcasing different 
products and/or services throughout 
the exhibition. 

Manufacturers’ Workshop 
Take advantage of this unique opportunity to increase your visibility 
within the O&P community by sharing your successes and techniques 
with practitioners. Workshops are 4 hours long and can accommodate 
up to 50 people. 

Exhibitor Special 

At no extra charge, the official magazine of 
the National Assembly, the O&P Almanac, 
will be given to each attendee. Send us your 
promotional pieces, and we will include them 
in the Almanac distribution package for only 
$1,500. The Almanac is the ONLY O&P 
magazine to be distributed in this manner. 
Space is limited, so act quickly! 

Ad Closing Deadline: August 21, 2014
Ad Materials Deadline:August 28, 2014

Exhibitor Sponsorship 
Opportunities 

Maximize exposure by sponsoring one or 
more of the following opportunities: 
• Water stations featuring your logo on 

reusable water bottles
• Badge holder/lanyard 
• Boxed lunches or refreshment  

breaks 
• Preliminary Program 
• Mobile Charging Stations
• Convention candy 
• Column signs 
• CE credit confirmation letters 
• Exhibit game card 
• Meeting attaché bag distributed to all 

registrants  
(logos and/or inserts)

• Advertisements in the final program 
• And many more! 

EVENTS: AOPA National Assembly

The premier meeting for 
orthotic, prosthetic, and 
pedorthic professionals. 2

0
15

The Henry 
B. Gonzalez 
Convention 

Center

Click here or visit www.AOPAnet.org.

BOOST YOUR EXPOSURE!
Questions about sponsorships/exposure  

at the AOPA 2015 National Assembly? 
Contact Kelly O’Neill, 571/431-0852 or 

email koneill@AOPAnet.org.
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Game CardAOPA’s

national 

assembly ’14

PLAY TO WIN*

www.bocus
a.org

Sept. 4–7, 2014

Mandalay Bay, Las Vegas

AOPA’s

national assembly ’14

The premier meeting for orthotic, prosthetic, and pedorthic professionals

Download the mobile app! See page 6
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Exhibits. Education. Networking. CE Credits.

EVENTS & ACTIVITIES

PROGRAM

EXPERIENCE the

OF AOPA’S 97th NATIONAL ASSEMBLY 

Don’t miss this chance to take advantage of all the extra ways AOPA 
helps you sell! Experienced trade show marketers agree—advertising is 
the best way to maximize your exposure and make the most of your trade 
show investment. AOPA can help put your name in front of customers 
before, during, and after the AOPA National Assembly with value-added 
sponsorship opportunities.
 
The AOPA National Assembly is America’s oldest and largest show 
for manufacturers and distributors of O&P products. This world-wide 
convention opportunity features 4 days of high-level networking, the latest 
techniques in O&P treatment, and the finest industry specific business and 
training program.
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General information for all publications
AOPA reserves the right to refuse position requests if layout or 
production conflicts arise. Duplicate position requests will be 
honored in order of receipt. 

Special Position Rates
+50% Back cover 
+30% Inside front cover 
+30% Inside back cover 
+30% Page one 
+30% Page opposite table of contents 
+25% Other requests 

Payment Requirements
Non-member advertisers must pay in full for advertising at the time 
of order. All invoices must be paid in U.S. currency within 30 days 
of issue. After 30 days, an interest charge of 1 ½ percent monthly or 
18 percent annually will be added to the account. If payment is not 
received within 60 days after the due date, the publication reserves 
the right to refuse future ads. Regardless of whether or not an agency 
is used or a contract signed, the advertiser is responsible for payment 
of all ads placed in its name.  

Rate Policies
The publisher reserves the right to refuse any advertising which 
it deems unsuitable for any reason. AOPA reserves the right to 
review all L codes referenced in advertising to determine accuracy. 
No pricing comparison ads with payer (e.g. Medicare, Medicaid) 
allowables will be accepted. The word “Advertisement” may be 
placed with copy that, in the publisher’s opinion, resembles editorial 
matter. All classified and calendar entries must be prepaid. 

Short Rates and Rebates
Advertisers that do not use the amount of space on which their 
billing rate is based within the 12-month contract period will be 
short-rated. Advertisers that use sufficient additional space to earn a 
rate lower than their billing rate within the 12-month contract period 
will be rebated. 

General Information
AOPA CONTACTS 

Non-Product-Specific News Items: 
Lauren Anderson
landerson@AOPAnet.org
571/431-0843 

Letters to the Editor/Story Ideas: 
Josephine Rossi
jrossi@strattonpublishing.com
703/914-9200, x26 

Assembly Exhibits & sponsorships: 
Kelly O’Neill, CEM
koneill@AOPAnet.org 
571/431-0852 
Fax: 571/431-0899 

For Advertising Information,  
Contact:
Bob Heiman
RH Media, LLC
1814 E. Route 70, Suite 350
Cherry Hill, NJ 08003
bob.rhmedia@comcast.net
856-673-4000
Fax: 856/673-4001

AMERICAN ORTHOTIC & 
PROSTHETIC ASSOCIATION 
330 John Carlyle St., Suite 200
Alexandria, VA 22314 
571/431-0876   
Fax: 571/431-0899   
www.AOPAnet.org MEDIA KIT



Contact Bob Heiman for advertising inquiries:
E: bob.rhmedia@comcast.net
P: 856-673-4000, F: 856-673-4001


