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AOPA offers a variety of marketing opportunities to reach more than 13,000 
orthotic and prosthetic professionals, facility owners, and industry personnel each month. 

ABC and BOC are the only two credentialing organizations for O&P.  AOPA is the only 
organization that gets an updated list of all credentialed practitioners every month from 
these organizations.   This ensures your ad message is seen by the most current list of 
all credentialed practitioners, in additional to other O&P business professionals that are 
members of AOPA.

YOUR AOPA
AOPA is a national trade association committed to providing high quality services, 
products, and education to orthotic, prosthetic, and pedorthic professionals. Through 
our government relations efforts, AOPA works to raise awareness of the profession 
and advocates for fairness and adequacy of Medicare policies and private insurance 
and against policies that adversely impact the future of the O&P field and patients. 
AOPA promotes top-notch education in O&P and supports strong evidence-based 
outcomes and comparative effectiveness research/measurements relating to O&P 
treatment. AOPA membership consists of more than 2,000 O&P patient care facilities 
and suppliers that manufacture, distribute, design, fabricate, fit, and supervise the use 
of orthoses and prostheses.
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REIMBURSEMENT PAGE

Working-Aged Provision

The working-aged individuals 

provision is the most common 

of the six provisions that render 

Medicare to secondary payor status. 

Under this provision, a person has 

become entitled to Medicare benefi ts, 

based on age, but has not yet retired. 

For patients to be considered working 

aged, they must be at least 65 years of 

age and enrolled in their employer’s 

group health plan (EGHP); the employer 

must have at least 20 employees. The 

EGHP may cover the patient’s spouse, 

who also would also be considered 

“working aged” even if retired.

 For many years, federal law typi-

cally defi ned a “spouse” as “a person 

of the opposite sex who is a husband 

or a wife.” Thus, for the purpose of the 

MSP provisions for the working aged, a 

domestic partner was not recognized 

as a spouse. However, as of Jan. 1, 2015, 

the term “spouse” was expanded to 

include same-sex partners, as long as 

the marriage was legally entered into 

in a U.S. jurisdiction that recognizes 

the marriage. Also as of Jan. 1, 2015, 

any time an employer, insurer, third-

party administrator, group health plan, 

etc., has a more inclusive defi nition of 

spouse, it may assume primary payment 

Mastering the 

MSP Provisions

By DEVON BERNARD

CE 
CREDIT

S
Editor’s Note—Readers of 

Reimbursement Page are 

now eligible to earn two CE credits. 

After reading this column, simply 

scan the QR code or use the link on 

page 18 to take the Reimbursement 

Page quiz. Receive a score of at 

least 80 percent, and AOPA will 

transmit the information to the 

certifying boards.

W
HEN MEDICARE WAS FIRST 

created, it was determined that it 

would serve as the primary payor for all 

services provided, except for those ser-

vices involving workers’ compensation 

claims. However, this policy changed 

in the 1980s when Congress fashioned 

some provisions that made Medicare 

the secondary payor—but only to cer-

tain types of primary plans. This change 

was intended to transfer the costs from 

the Medicare program, or Medicare 

Trust Fund, to other private payors. 

These provisions, which are found in 

Section 1862(b) of the Social Security 

Act, became known as the Medicare 

Secondary Payor (MSP) provisions. 

 There are six provisions that will 

always render Medicare to secondary 

payor status, meaning that the patient’s 

other insurance must be billed before 

you may bill Medicare. These provisions 

cover the following: working-aged indi-

viduals, end-stage renal disease (ESRD) 

benefi ciaries, disabled benefi ciaries, 

workers’ compensation claims, liability 

insurance, and no-fault insurance.

This month’s Reimbursement Page

examines each of these provisions 

and off ers insight into how each 

contingency operates—and how it may 

aff ect Medicare’s payment status. 

EARN 2 

BUSINESS CE 

CREDITS
EARN 2QUIZ ME!
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Learn to identify the six provisions 

that render Medicare a secondary payor
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75%
The Best Source of Information 

on issues with which O&P patient-care facilities deal.

89%
Highly Satisfied 

with the publication

88%

73%

Consider the O&P Almanac a 
Significant Member Benefit

Refer to Previous Issues 
when they need information on a specific topic

LOYAL READERS–Advertising in the O&P Almanac informs readers:

72 percent say that as a result of seeing an 
ad in the magazine they have adopted a 
new product or service in their practice. 

The O&P Almanac offers in-depth coverage of current professional, 
government, business and reimbursement activities affecting the 
orthotics, prosthetics, and pedorthics field. The Almanac is published 
by the American Orthotic & Prosthetic Association (AOPA), a 
not-for-profit association for O&P. All advertising revenue is used 
to support O&P activities such as government affairs on Capitol Hill, 
Medicare relations, and education sessions at the National Assembly. 
AOPA’s reimbursement and government affairs experts write articles 
exclusively for the O&P Almanac, which has kept the O&P community 
informed for more than 50 years. 

The O&P Almanac—a six-time 
award-winning monthly magazine for 
the orthotic and prosthetic professions. PUBLICATION

PRINT: O&P Almanac magazine

    Award Winning
+EARN

FREE CE 
CREDITS

from ABC & BOC

Only O&P Almanac has the  

insight and authority to  

cover the big issues
affecting the O&P industry:
• Standards of Practice
• Business Management &  

Technology
• Legislative and Regulatory  

Updates
• Children’s O&P
• International & Humanitarian Work
• Upper Limb Issue
• Foot Care Issue
• Data Management for Facilities
• 2016 Paralympics & National  

Assembly Issue
• Veterans Issue
• Muscular Care
• Bracing & Orthoses
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Conducted by Stratton Research © 2014 by Creative Research Systems

The magazine is very well read.

STRATTON ASSOCIATION 
PUBLICATION BENCHMARK

STRATTON ASSOCIATION 
PUBLICATION BENCHMARK

 READ HALF OR MORE/
ABOUT 50 PERCENT

READ ALL or NEARLY ALL/
ABOUT 75 PERCENT 49%

78%

42%

68%

Readers are actively accessing the magazine’s content 
and have called an article to the attention of a colleague 
(68%), clipped/copied/saved an article (62%), and 
adopted a new strategy or modified a procedure/process 
(51%). These are well above the benchmarks for associa-
tion publications. 

Significant percentages also have registered for an AOPA 
program/event or purchased an AOPA product (35%) or 
visited the AOPA website (34%), indicating a strong link 
between the magazine and the association.  

O&P Almanac prompts 
readers to take action. 

68%
62%

51%

Readers called 
an article to 

the attention 
of a colleague

Readers 
clipped/

copied/saved 
an article

Readers/adopted 
a new strategy 
or modified a 

procedure/process

Depth of readership and engagement in O&P Almanac

43%
website 34%

tablet
40%
digital edition

33%
smart
phone

Practitioners: Orthotists, 
Prosthetists, & Pedorthists

Orthotist and Prosthetists 
Assistants, Technicians, & 
Fitters

Business Managers,  
Manufacturers, and  
other O&P Employees 

Interest in reading O&P Almanac on 
other platforms is growing.
Among the alternative platforms where O&P Almanac readers 
could access content, respondents are most interested in the 
AOPA website (43% “interested/extremely interested”), online 
digital edition (40%), tablet (34%), and smartphone (33%).

Readership of competitive publications

O&P Almanac leads the competitive field. 

 Readership of Industry  
 Publications

Read/Find
Extremely/
Somewhat

Useful

Do Not
Receive/ 

Do Not Read

 O&P Almanac 95% 3%
 O&P Business News 92% 6%
 O&P Edge 89% 6%
 Lower Extremity Review 67% 25%
 Journal of Prosthetics &  
 Orthotics 66% 28%
 In Motion 66% 23%

O&P Almanac is the best-read and considered the most 
useful publication in the field, according to readers (95% 
“read/find extremely/somewhat useful”), a strong indicator 
of the magazine’s value to readers and to advertisers. 

O&P Almanac Readership Research 

Reader profile 

O&P Almanac reaches a diverse mix of patient-care 
executives and administrators, directly from the ABC,  
BOC, and AOPA databases.

17%

73%

10%



 
                                              

2016 Issue Theme Ad Closing 
Deadline

Material 
Deadline Bonus Distributions*

January Muscular Care Dec. 4 Dec. 11 Hanger Education Fair: February 1-6, Las Vegas, NV

February Business Management &  
Technology

Jan. 4 Jan. 11

March Legislative and Regulatory 
Updates

Feb. 5 Feb. 12   AAOP Meeting & Scientific Symposium:  
March 9 – 12, Orlando

TAOP: April 7-9, Texas

April Children’s O&P March 4 March 11   ACPOC Annual Meeting: April 13-16, 
Broomfield, CO

Georgia Society of Orthotists and Prosthetists: 
April 21-23, Atlanta, GA

May International & Humanitarian 
Work

April 4 April 11 NY AAOP: May 11-13, Albany, NY

WAMOPA: May 12-14, Reno, NV

PA AAOP: May 19-21, 2016

LAOP: June 2-4, Baton Rouge, LA

June Upper Limb Issue May 2 May 9   Amputee Coalition National Conference: 
Greensboro, NC, June 9-11

July Foot Care Issue June 3 June 10 PFA/APMA (American Podiatric Medical 
Association) Joint Meeting: Philadelphia, July 14-17

August Data Management for Facilities 
AOPA 2016 National Assembly  
Exhibitor & Product Showcase 
Issue

July 1 July 8

September 2016 Paralympics
AOPA 2016 National Assembly 
Issue

July 29 August 5   AOPA National Assembly: Boston,  
September 9-11

TSOP: October 6-8, Nashville, TN

October Veterans Issue Sept. 2 Sept. 9

November Standards of Practice Sept. 30 Oct. 7 NJ AAOP: November 9-11, Atlantic City, NJ

December Bracing & Orthoses Oct. 28 Nov. 4

Special Distribution 

O&P Almanac 2016 Calendar

*In addition to the dates listed, the O&P Almanac will be sent to a variety of industry meetings in 2016, barring any unforeseen circumstances. 
As of the publishing deadline for this media kit, some of the 2016 dates for these meetings have not been announced.

In 2016, O&P Almanac offers a full year of comprehensive O&P industry related 
themes with each issue focusing on a key topic. Review our editorial calendar to find 
a great selection of bonus distributions to increase your advertising exposure.
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Marketplace
Showcase your new products with a 
photo and 100-word description in this 
highly read section of the O&P Almanac. 

LISTING RATE
Text with image  $800

Jobs
http://jobs.aopanet.org 
Hire employees and promote 
services by placing your classified ad 
in the O&P Almanac. When placing a 
blind ad, the advertiser may request 
that responses be sent to an ad 
number, to be assigned by AOPA. 
All responses are forwarded free of 
charge. Company logos also are placed 
free of charge. 

WORDS RATE
50 or less  $140
51-75  $190
76-120  $260
121+  $2.25 per word

SPECIALS 
1/4 Page ad $482
1/2 Page ad $634

Calendar 

Promote your 
events! All calendar  
ads appearing in the O&P Almanac  
are placed online free of charge at  
www.AOPAnet.org. Telephone, fax 
numbers, email addresses and websites 
are counted as single words. 

WORDS RATE
25 or less  $40
26-50  $50
51+  $2.25 per word 
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For monthly material 
deadlines, refer to 
page 5, Display Ad 
Closing Deadline. For 
more information, 
contact Bob Heiman 
at 856-673-4000 or 
email bob.rhmedia@
comcast.net. Email 
text and a high-resolution JPG image (if 
applicable) to opalmanac@aopanet.org. 
Agency discounts do not apply.

BONUS! FREE
ONLINE LISTING

FREE 
LOGO

Display Advertising Rates
Rates effective Jan. 1, 2016
 

Color 1x 3x 6x 12x
Full page $2,635 $2,540 $2,480 $2,295
2/3 page 2,385 2,290 2,225 2,045

1/2 page 2,275 2,095 2,035 1,895

1/3 page 1,995 1,905 1,850 1,705

1/4 page 1,800 1,750 1,700 1,600

Black & White 1x 3x 6x 12x
Full page 1,280 1,230 1,180 1,050

2/3 page 1,155 1,110 1,070 1,035

1/2 page 1,035 990 940 855

1/3 page 990 920 860 830

1/4 page 810 790 770 650

Special Advertising 
Opportunities 

Price includes printing and 
production charges.

Cover Tips  
Full page, 4-color ad  
(8.25” w x 7”h)
$15,000.00

Front Cover Gatefold 
6-full page gatefold, 4-color ad 
(8.25”w x 10.875”h) 
$20,000.00

Bound-in Newsletters
4-full pages, 4-color  
(8.25”w x 10.875”h)
$12,500.00

Polybag/Ride-Along Pieces 
Advertiser supplied materials
$15,000.00

O&P Almanac 2016 Ad Rates
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Feature your product or service in Marketplace. 
Contact Bob Heiman at 856/673-4000 or email bob.rhmedia@comcast.net. 
Visit bit.ly/aopamedia for advertising options.

MARKETPLACE

Coyote Design: New Solid Brass Pins

BOOTH #412
Coyote Design has introduced 
two new heavy-duty solid 
brass pin options for its 
Air-Lock and Easy-Off  Lock 
lines. Coyote found the 

new brass pins are more durable, have less defl ection, and 
have exceptional wear characteristics. These pins increase 
the Air-Lock weight capacity from 265 lbs to 350 lbs.  Like 
most Coyote products, the pins are noncorrosive and water 
resistant, making them great for active people and heavier 
weight patients.  The pins helps eliminate noise issues.   
• CD103P8H (Eight-Click Brass Pin) 
• CD103P11H (Eleven-Click Brass Pin) 
• CD103H (Air-Lock With Brass Pin) 

For more information, contact Coyote Design 
at 208/429-0026 or visit coyotedesign.com. 

Coyote Design: Coyote Quick Adhesive

BOOTH #412 
We use Coyote Quick 
Adhesive in the fabrication 
of our prosthetic locks, 
socket adapters, and valves. 
• Attaching componentry 
• Repairing sockets 
• Very quick to set 

with no sag
• Ships nonhazardous
• Safe to use and has no odor.

Coyote Quick Adhesive works in any situation 
when you need something glued quickly and easily.

For more information, contact Coyote Design 
at 208/429-0026 or visit coyotedesign.com. 

New Sure Stance Knee by DAW

BOOTH #381 
This ultralight, true-variable cadence, multiaxis 
knee is the world’s fi rst four-bar stance control 
knee. The positive lock of the stance control 
activates up to 35 degrees of fl exion. The smooth-
ness of the variable cadence, together with the 
reliability of toe clearance at swing phase, makes 
this knee the choice prescription for K3 patients.

For more information, contact DAW Industries Inc. 
at 800/252-2828, email info@daw-usa.com, or visit 
www.daw-usa.com. 

DawSkin New Mega Stretch

BOOTH #381 
DawSkin New MegaStretch is the 
most durable tear-free skin in the 
world. It is the ideal skin for your 
patient to shower on both legs 
(defi nitely the safer way). DawSkin 
MegaStretch provides the vertical 
ankle stretch required for multiaxis 
feet and energy restitution feet. 

“Heat-shrink” skins limit the ankle 
movement and will tear.

 DawSkin New EZ-Access dons on and off  just like a 
sock yet provides all of the benefi ts of the DawSkin New 
MegaStretch.
 For more information, contact DAW Industries Inc. 
at 800/252-2828, email info@daw-usa.com, or visit 
www.daw-usa.com.

ePAD: The Electronic Precision 
Alignment Device

BOOTH #381 
The ePAD shows precisely where the 
point of origin of the ground-reaction 
force (GRF) vector is located in sagittal 
and coronal planes. The vertical line 
produced by the self-leveling laser 
provides a usable representation of 

the direction of the GRF vector, leading to valuable weight 
positioning and posturing information.

For more information, contact DAW Industries Inc. 
at 800/252-2828, email info@daw-usa.com, or visit 
www.daw-usa.com.

Dual Purpose Expansion Arbors

BOOTH #102 
Introducing the Dual Purpose Expansion 
Arbors from Fillauer: These arbors combine 
the patent-pending technology of our 
expansion arbors with the power of our 
polishing arbors, allowing you to sand 
and polish without changing tools. 
Contact Fillauer or your preferred O&P 
distributor to place your order today!

For more information, call Fillauer at 800/251-6398, 
423/624-0946, or visit www.fi llauer.com.

Soft and Cuddly

For Total Vertical Control

Tri-Gel Cool Liner +
For Silicone Lovers

3.

2.
1.

3 Unique Choices:

Available
3, 6, & 9 mm

TM



Full Page 2/3 Page 1/2 Page Vert. 1/2 Page Horiz.

1/3 Page Sq. 1/4 Page1/3 Page Vert.

Live
7.75”x 10.375”

Trim
8.25”x 10.875”

Bleed
8.5”x 11.125”

Live
4.5”x 9.375”

Live
4.5”x 7”

Live
7”x 4.5”

Live
4.5”x 4.5”

Live
3.5”x 4.5”

Live
2.125”x 9.375”

Display Advertising Dimensions

The O&P Almanac is a web offset publication with a 150 
line screen and saddle-stitch bound. The O&P Almanac is 
also published online with the monthly digital edition.

Digital Advertising Media
Mac or PC files are accepted. Provide a high-resolution 
PDFx1a printer-ready file with fonts and graphics 
embedded. Use only Postscript Type1 or OpenType fonts. 
Zip or stuff file before transmitting. Include .125” extra 
image for bleeds on any side of the ad that bleeds. Allow 
.25” type safety margin.

File Transmission and Proofs
Email Lauren Anderson at opalmanac@aopanet.org with 
company name, file name, issue, and printer-ready PDF 
file. Proofs are recommended to ensure ad material is 
reproduced accurately. Hard copy proofs may also be 
mailed to AOPA, Attn: Lauren Anderson, 330 John Carlyle 
St, Ste. 200, Alexandria, VA 22134. Drop Box file links are 
also accepted.

For advertising questions (ads, inserts, outsets, etc), 
contact Bob Heiman at 856-673-4000 or email  
bob.rhmedia@comcast.net.  

O&P Almanac Display Ad Specifications Ship supplied advertising materials to:
Dartmouth Printing Company
Attn: Donna Hendee
Job name:  O&P Almanac and issue 
69 Lyme Road
Hanover, NH 03755

O&P Almanac
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DIGITAL:  www.AOPAnet.org

Leaderboard Banner Ads
40,000-50,000+ page views per month 
on www.AOPAnet.org. Contact us to find 
out the hottest page this month.
Page Location Suggestions:
Coding & Reimbursment
Legislative/Regulatory
Members
Education
      -AOPA Education Calendar
      -Coding & Billing Seminar
      -Webinars
      -Webcasts
      -Online Video Learning Center
      -2016 National Assembly
Media
Publications
Resources

Rate: $500/month
File size: 728 x 90 pixels 
GIF/JPG = 40kb max 
Specify link to information.
Rotating. Flash GIF files accepted.

Square Ads
Page Location Suggestions: 
Homepage, various options 

Rate: $350/month 
File size: 180 x 150 pixels 
GIF/JPG = 40kb max 
Specify link to information.
Rotating. Flash GIF files accepted.

www.AOPAnet.org
Online exposure will reinforce your message. The AOPA website has  several options for ad placement location!

HOT 
ITEM Book now to reserve your 

preferred placement! 
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www.LCodesearch.com 
Industry professionals receive AOPA coding expertise 24 
hours a day on www.LCodeSearch.com. The site allows 
users to match products to L codes and manufacturers. 
Visitors are able to search by L code, by category, by area 
of the body or by manufacturer. 

Upload your products, free of charge. 

ENHANCED PRODUCT LISTINGS 
AOPA Member Supplier: $1,000/year 
Non-Member Supplier: $2,000/year 

Contact Joe McTernan at jmcternan@AOPAnet.org or 
571/431-0811 to have your products uploaded to the site. 

TILE ADVERTISING
Size: 120 x 120 pixels, 72 dpi 
File Format: GIF/JPG=25K or less 

Rates 
Per month: $500 
12 months: $5,000 

Digital Media
Mac or PC platforms are accepted. Provide a high 
resolution PDFx1a printer-ready file with fonts and 
graphics embedded. Use only Postscript Type1 or 
OpenType fonts. Zip or stuff file before transmitting.

DIGITAL: Email Marketing—AOPA Membership Email and LCodeSearch.com

Sponsored AOPA Membership
Email Marketing

Sponsor one of AOPA’s Membership Action 
Alert Special Emails and get your company 
name/logo in front of up to 6,000 personnel 
of AOPA member companies.

AOPA now offers its members the opportunity to 
sponsor an AOPA Email that provides needed regulatory 
or legislative information to the O&P community. 
Your recognition will be placed at the end of the email 
and labeled as “Sponsored By or Brought to You  By  
____________ in Support of AOPA’s Mission and 
Regulatory and Legislative Advocacy Effort.”

Take advantage of this opportunity at an introductory rate 
of only $1,000 per sponsored email sent.

Benefits
• Unique Exposure for Your Business or Product
• Links Your “Sponsored by” Message to Your Website
• Measureable Results. Receive an Activity Report.

Distribution: 6,000
Open Rate: 27%
Click Through Rate: 25%

Rate: $1,000/email

The Source for Orthotic & Prosthetic Coding

NEW!
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DIGITAL: Email Marketing—AOPA Twice-Monthly Recap Email

AOPA Twice-Monthly Recap  
Email Banner Ad Opportunity
Prime advertising exposure for your company with the 
AOPA Twice-Monthly Recap Email blast.

Benefits
• Unique Exposure for Your Business or Product
• Links Your Banner to Your Website

Distribution: 5,000
Open Rate: 20%
Click-through Rate: 22%

Horizontal Banner Ad

Rate: $500/email
File size: 728 x 90 pixels 
GIF/JPG = 40kb max 
Specify link to information.
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DIGITAL: Email Marketing — Twice-Monthly O&P Almanac Email

AOPA Twice-Monthly O&P Almanac 
Email Banner Ad Opportunity
Prime advertising exposure for your company with 
the AOPA Twice-Monthly O&P Almanac Email blast, 
tentatively scheduled the first and third Tuesdays of the 
month at 11 a.m.

Benefits
• Unique Exposure for Your Business or Product
• Links Your Banner to Your Website

Distribution: 7,300+
Open Rate: 19%
Click-through Rate: 22%

Square Ad

Rate: $500/email
File size: 180 x 150 pixels 
GIF/JPG = 40kb max 
Specify link to information.

Horizontal Banner Ad

Rate: $500/email
File size: 728 x 90 pixels 
GIF/JPG = 40kb max 
Specify link to information.
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Advertise at the Premier O&P Event! 

AOPA 2016 National Assembly
September 8-11  •  Boston, MA
The Hynes Convention Center

Educational Opportunities 

Product Preview Theater (PPT) 
Place your product or service front 
and center for a 30-minute product 
preview right on the show floor. 
These 30-minute mini-workshops 
are designed to be high-energy 
presentations showcasing different 
products and/or services throughout 
the exhibition. 

Manufacturers’ Workshop 
Take advantage of this unique opportunity to increase your visibility 
within the O&P community by sharing your successes and techniques 
with practitioners. Workshops are 4 hours long and can accommodate 
up to 50 people. 

Exhibitor Special 

At no extra charge, the official magazine of 
the National Assembly, the O&P Almanac, 
will be given to each attendee. Send us your 
promotional pieces, and we will include them 
in the Almanac distribution package for only 
$1,500. The Almanac is the ONLY O&P 
magazine to be distributed in this manner. 
Space is limited, so act quickly! 

Ad Closing Deadline: July 29, 2016
Ad Materials Deadline: August 5, 2016

Exhibitor Sponsorship 
Opportunities 

Maximize exposure by sponsoring one or 
more of the following opportunities: 
• Water stations featuring your logo on 

reusable water bottles
• Badge holder/lanyard 
• Boxed lunches or refreshment  

breaks 
• Preliminary Program 
• Mobile Charging Stations
• Convention candy 
• Column signs 
• CE credit confirmation letters 
• Exhibit game card 
• Meeting attaché bag distributed to all 

registrants  
(logos and/or inserts)

• Advertisements in the final program 
• And many more! 

EVENTS: AOPA National Assembly

Bound for 

Boston 
in 2016!

WWW.AOPANET.ORG

BOOST YOUR EXPOSURE!
Questions about sponsorships/exposure  
at the AOPA 2016 National Assembly? 
Contact Kelly O’Neill, 571/431-0852 or 

email koneill@AOPAnet.org.

Don’t miss this chance to take advantage of all the extra ways AOPA 
helps you sell! Experienced trade show marketers agree—advertising is 
the best way to maximize your exposure and make the most of your trade 
show investment. AOPA can help put your name in front of customers 
before, during, and after the AOPA National Assembly with value-added 
sponsorship opportunities.
 
The AOPA National Assembly is America’s oldest and largest show 
for manufacturers and distributors of O&P products. This world-wide 
convention opportunity features 4 days of high-level networking, the latest 
techniques in O&P treatment, and the finest industry specific business and 
training program.
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General information for all publications
AOPA reserves the right to refuse position requests if layout or 
production conflicts arise. Duplicate position requests will be 
honored in order of receipt. 

Special Position Rates
+50% Back cover 
+30% Inside front cover 
+30% Inside back cover 
+30% Page one 
+30% Page opposite table of contents 
+25% Other requests 

Payment Requirements
Non-member advertisers must pay in full for advertising at the time 
of order. All invoices must be paid in U.S. currency within 30 days 
of issue. After 30 days, an interest charge of 1 ½ percent monthly or 
18 percent annually will be added to the account. If payment is not 
received within 60 days after the due date, the publication reserves 
the right to refuse future ads. Regardless of whether or not an agency 
is used or a contract signed, the advertiser is responsible for payment 
of all ads placed in its name.  

Rate Policies
The publisher reserves the right to refuse any advertising which 
it deems unsuitable for any reason. AOPA reserves the right to 
review all L codes referenced in advertising to determine accuracy. 
No pricing comparison ads with payer (e.g. Medicare, Medicaid) 
allowables will be accepted. The word “Advertisement” may be 
placed with copy that, in the publisher’s opinion, resembles editorial 
matter. All classified and calendar entries must be prepaid. 

Short Rates and Rebates
Advertisers that do not use the amount of space on which their 
billing rate is based within the 12-month contract period will be 
short-rated. Advertisers that use sufficient additional space to earn a 
rate lower than their billing rate within the 12-month contract period 
will be rebated. 

General Information
AOPA CONTACTS 

Non-Product-Specific News Items: 
Lauren Anderson
landerson@AOPAnet.org
571/431-0843 

Letters to the Editor/Story Ideas: 
Josephine Rossi
jrossi@strattonpublishing.com
703/914-9200, x26 

Assembly Exhibits & sponsorships: 
Kelly O’Neill, CEM
koneill@AOPAnet.org 
571/431-0852 
Fax: 571/431-0899 

For Advertising Information,  
Contact:
Bob Heiman
RH Media, LLC
1814 E. Route 70, Suite 350
Cherry Hill, NJ 08003
bob.rhmedia@comcast.net
856-673-4000
Fax: 856/673-4001

AMERICAN ORTHOTIC & 
PROSTHETIC ASSOCIATION 
330 John Carlyle St., Suite 200
Alexandria, VA 22314 
571/431-0876   
Fax: 571/431-0899   
www.AOPAnet.org MEDIA KIT



Contact Bob Heiman for advertising inquiries:
E: bob.rhmedia@comcast.net
P: 856-673-4000, F: 856-673-4001


