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AOPA offers a variety of marketing opportunities to reach 
more than 13,000 orthotic and prosthetic professionals, 
facility owners, and industry personnel each month. 

YOUR AOPA
AOPA is a national trade association committed to providing high quality services, 
products, and education to orthotic, prosthetic, and pedorthic professionals. Through 
our government relations efforts, AOPA works to raise awareness of the profession 
and advocates for fairness and adequacy of Medicare policies and private insurance 
and against policies that adversely impact the future of the O&P field and patients. 
AOPA promotes top-notch education in O&P and supports strong evidence-based 
outcomes and comparative effectiveness research/measurements relating to O&P 
treatment. AOPA membership consists of more than 2,000 O&P patient care facilities 
and suppliers that manufacture, distribute, design, fabricate, fit, and supervise the use 
of orthoses and prostheses.
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ABC and BOC are the only two credentialing 
organizations for O&P.  AOPA is the only 
organization that gets an updated list of all 
credentialed practitioners every month from 
these organizations.   This ensures your 
ad message is seen by the most current list 
of all credentialed practitioners, in additional 
to other O&P business professionals that are 
members of AOPA.
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The Ferrier Coupler provides you with options never before possible:
Enables a complete disconnect immediately below the socket in seconds without the removal of 
garments. Can be used where only the upper (above the Coupler) or lower (below the Coupler) 
portion of limb needs to be changed. Also allows for temporary limb replacement. All aluminum 
couplers are hard coated for enhanced durability. All models are interchangeable.

Model A5

Model F5

Model P5

Model FA5

Model FF5

Model FP5

The A5 Standard Coupler is for use in all 
lower limb prostheses. The male and 
female portions of the coupler bolt 
to any standard 4-bolt pattern 
component.

The F5 Coupler with female pyramid 
receiver is for use in all lower limb 
prostheses. Male portion of the coupler 
features a built-in female pyramid 
receiver. Female portion bolts to any 
standard 4-bolt pattern component.

The Ferrier Coupler with an inverted 
pyramid built in. The male portion of the 
pyramid is built into the male portion of 
the coupler. Female portion bolts to any 
4-bolt pattern component.

NEW!  The FA5 coupler with 4-bolt 
and female pyramid is for use in all 
lower limb prostheses. Male portion 
of coupler is standard 4-bolt pattern. 
Female portion of coupler accepts a 
pyramid.

NEW!  The FF5 has a female pyramid 
receiver on both male and female 
portions of the coupler for easy 
connection to male pyramids.

NEW!  The FP5 Coupler is for use in all 
lower limb prostheses. Male portion of 
coupler has a pyramid. The Female 
portion of coupler accepts a pyramid.

The Trowbridge Terra-Round foot 
mounts directly inside a standard 
30mm pylon. The center stem 
 exes in any direction allowing 
the unit to conform to uneven 
terrain. It is also useful in the lab 
when  tting the prototype limb. 
The unit is The unit is waterproof and has a 
traction base pad.

Model T5

Ferrier Coupler Options! Interchange or Disconnect
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impact on your business. So consider 
this example: How do you know if you 
are paying too much for the products? 
Sure, you can track your practice’s 
cost of goods and then compare those 
expenses to your revenue so that you 
find your cost of goods percentage. 
But what does that number mean? Is it 
good or is it bad?  

One good place to figure out the 
answers to some of these questions 
is the annually published AOPA 
Operating Performance Report, which 
aggregates self-reported data from 
AOPA members. This unique report 
presents a wide range of business data 
in many different formats to allow 
practice owners of all sizes to see how 
their own business compares to other 
practices in our field.

 By using the 2015 AOPA Operating 
Performance Report, you can begin to 
benchmark key financial metrics from 
your practice with those same details 
from more than 100 other O&P prac-
tices. As you compare these numbers, 

look for the places where your finan-
cials have the biggest differences from 
the various data metrics, and then dig 
into your own financial data in these 
areas to figure out why your numbers 
are different. Just like that, you will 
be benchmarking and really using the 
data that everyone is talking about!   

Mark Ford is president of The OPIE 
Choice Network in Gainesville, Florida. 
Reach him at mark.ford@oandp.com.

EDITOR’S NOTE: Contact blep-
pin@aopanet.org to participate in 
the 2016 Operating Performance 
Survey. Participation is free, and 
participants receive a copy of 
the final published report ($325 
value) and a personalized com-
pany report ($1,000-plus value) 
free of charge comparing their 
business to other O&P facilities of 
similar size and location.

benchmark – n. a standard of 

excellence, achievement, etc., 

against which similar things 

must be measured or judged
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EVERY DAY, A NEW article about the 
importance of data in the health-

care world is highlighted in a medical 
journal, written up in an online article 
about the price of insurance company 
stocks, included in a newspaper article 
about the Affordable Care Act, or 
published in a report from the Office 
of the Inspector General. In the vast 
majority of these sources, there are 
repeated indications about how data 
is changing health care today and how 
the future for everyone in health care is 
dependent on data. 

 All of these articles are exactly right 
about the rapidly growing importance 
of health-care data. You cannot under-
estimate the importance of focusing 
your practice on understanding the 
significance of data to the future 
success of your business, on deciding 
which systems to utilize to gather your 
data, and on making a serious commit-
ment to gathering clean data. However, 
in their rush to highlight how data is 
changing the entire health-care field, 
the vast majority of these articles 
neglect to include the real value of this 
amazing new pool of knowledge that 

is being created. At the end of the day, 
having good data is important, but the 
really important part of having data is 
using it. 

 As an essential part of the medi-
cal profession, it is critical that the 
owners of O&P practices push 
themselves into the brave new world 
of health-care data. Yes, it’s a differ-
ent way of managing your business, 
and yes, it will require you to stretch 
your brain. But this change in how 
you view your business through the 
eyes of data is possible, and there 
is a great tool to helping you make 
the transition to a user of data from 
your current role as an owner of a 
practice, as a clinician, or both. That 
unique tool is benchmarking.

 Benchmarking is the process of 
comparing one’s business processes 
and performance metrics to industry 
bests or best practices from other 
companies. What this means in real 
life is that benchmarks are a great way 
to make data more than just about the 
numbers and actually link the data 
to your everyday work. You connect 
the data to information that has an 

This article is the first in a three-part series written by members of 
AOPA’s Operating Performance Committee focusing on the financial 
aspects of running an O&P facility. This month, we discuss how com-
paring your facility’s numbers to data provided in the AOPA Operating 
Performance Report can teach you to benchmark and identify areas of 
strength and areas of improvement for your facility.

Leveraging Data for  
O&P Business 
Management
Learn to engage in benchmarking to  
make data work for you
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In God we 

trust, all 

others must 

bring data.
—W. EDWARDS DEMING

By MARK FORD

“
”

+EARN

FREE CE 
CREDITS

from ABC & BOC
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COVER STORY

COVER STORY NEED TO KNOW

 On July 16, 2015, the four DME MACs published a draft Local 

Coverage Determination (LCD) and Policy Article governing 

Medicare coverage of lower-limb prostheses. If enacted, this policy 

would dramatically and adversely impact care for U.S. amputees, 

effectively reverting to the standard of care and limb technology of 

the 1970s.

 AOPA responded immediately, mobilizing members, allies, and 

advisors to work on multiple strategies, with the goal of requesting 

that the draft policy be rescinded.

 AOPA spearheaded an initiative that generated more than 5,000 

comments from patients, practitioners, and other interested parties, 

which were included in the official record for LCD rule-making. 

AOPA also submitted 43 pages of comments regarding the draft 

policy.

 AOPA conducted a data analysis demonstrating that the data used 

by CMS contractors to support their proposed policy was based on 

outdated information. In addition, several of the authors cited in the 

DME MAC’s bibliography refuted the recommendations in the LCD.

 AOPA’s initiative hit the mainstream media with a series of print and 

television advertising campaigns, as well as a series of patient 

vignettes communicating the personal impact of the proposed LCD  

on patient care. 

 On August 26, AOPA arranged for five speakers at the DME MAC 

public meeting in Linthicum, Maryland, then organized a patient 

rally at HHS headquarters. At the rally’s conclusion, representatives 

from AOPA, the O&P Alliance, and the Amputee Coalition met with 

high-ranking CMS officials who said they would work with the 

regional contactors’ medical directors. They explained that their 

policy would be supported by clinical evidence and would not limit 

necessary service for Medicare beneficiaries.

 While the outcome of these efforts on the proposed LCD is unknown 

as of this publishing, AOPA and other O&P stakeholders are hopeful, 

believing that their efforts to call attention to the problems with the 

proposed LCD will have a significant impact on the ultimate 

decision regarding the proposed policy.

DETERMINATION AND STRENGTH DEFINE  

THE PEOPLE WHO RALLIED AGAINST  

THE LCD LOWER-LIMB PROSTHETIC PROPOSAL

WE STAND

How virtual reality could be the next powerful tool for the profession

VIRTUAL

24  DECEMBER 2015  |  O&P ALMANAC   

O&P ALMANAC  |  DECEMBER 2015  25 

COVER STORY

By CHRISTINE UMBRELL
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COVER STORY

THE VIRTUAL REALITY (VR) market is heating up. Nearly every indus-try is beginning to harness its power to transcend physical and economic barriers. The immersive multimedia platform has become useful for story-telling in education, research, tourism, marketing, and more. In the gaming world, VR headsets and VR-capable hardware and software debuted for sale this holiday season, and movie studios and news organizations are expected to bring VR content to the masses later in 2016. 
In the medical arena, VR has a number of important usages. In clini-cal settings and experimental studies, the technology is being used for pain management: Participants who are immersed in VR experience reduced levels of pain, distress, and unpleas-antness. The technology also has been used as “exposure therapy” to treat 

patients with phobias, post-traumatic stress disorder, and other anxiety disorders. In addition, high-fidelity VR and augmented reality—video and digital images superimposed over users’ view of their actual environ-ment—are being used in physician training exercises as well as for surgical simulation purposes. Experts predict that augmented reality will be increasingly streamlined into health care. 
 But the idea of VR is not new to the O&P community. Beginning in the 1990s, rudimentary virtual environ-ments were created to treat phantom limb pain: Researchers developed “mirror boxes” and similar mirror therapy environments to help ampu-tees view a mirror image from the limb they still have and find relief as their brains synced with the movements of real and phantom limbs. 

Need to Know:

 As the consumer virtual reality market goes mainstream, the O&P community has been quietly using it in military and academic settings for the past several years.
 Access to a VR environment during treatment can help speed the rehabilitation process both physically and psychologically. The technology can be used to improve gait function, stability, and motor control; boost research and treatment protocols; conduct evaluations; and more. 

 Because VR environments create conditions where patients can be tested and data collected to support the efficacy of O&P intervention, the technology may play a role in reimbursement as studies and trials are brought to the attention of payors.
 While the majority of the patients benefitting from VR-assisted rehabilitation are military patients, it is possible that practitioners at small facilities may help their civilian patients participate in clinical trials at facilities with VR systems.

 Future VR applications could include more realistic rehab scenarios and real-time feedback on gait parameters that allow online tuning and adjustment of orthoses and prostheses.

ATTENDEES OF THE 2016 AOPA POLICY FORUM DISCUSS 

THE EXPERIENCE OF JOINTLY DEVELOPING A BILL AND 

PRESENTING IT TO LAWMAKERS

   ACTION       
  THROUGH 

OWNERSHIP
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SUSAN PAUL, PT, CEAS, came to 

the Policy Forum to help raise 

visibility for practitioners as health-

care professionals. Paul, who spent 

32 years as a physical therapist and 

rehabilitation director for a multisite 

company, was named director of com-

pliance, regulatory affairs, and training 

for Comprehensive Prosthetics and 

Orthotics in Peoria, Illinois, in January.

 We need to get “everybody to the 

table equally who is taking care of 

patients, and that should include O&P 

practitioners,” she says. “I think we’ve 

done a lot of things in the background 

for people, and now we need to be in 

the forefront.”

 Although Paul had participated 

in letter writing campaigns for the 

American Physical Therapy Association 

and policy development for other 

organizations, this was her first visit to 

Washington to “stump the Hill,” and 

crafting the bill with her colleagues 

was a new and beneficial experience. 

“I think it helped to really direct our 

ask, inform us of what we were truly 

asking for. Normally, when I’ve gone to 

do anything, everything’s been laid out 

[for] us—‘This is what you’re asking, 

Susan Paul, PT, CEAS

OVER THE PAST 24 YEARS, the AOPA Policy Forum has become the 

seminal event for advocacy—not only for O&P professionals’ livelihoods 

but also for their patients whose mobility and quality of life hang in the 

balance. Each year, hundreds of providers and patients come together as a unified 

voice on Capitol Hill to meet with their respective lawmakers and educate them 

on the most pressing issues affecting the profession and how to resolve them.

This year, organizers took that participation level one 

step further by hosting a legislation writing session where 

attendees jointly authored a bill to address the various 

challenges the O&P community continues to face. 

“It is critically important that we do not allow ourselves 

to be defined by the chaos that we find ourselves currently 

in,” James Campbell, PhD, CO, FAAOP, chief clinical officer at 

Hanger Clinic and AOPA president reminded participants. 

“Rather, it is important that we are defined by the initiatives 

and the actions that we take within the chaotic environment.”

Led by former Sen. Bob Kerrey (D-Nebraska), the event  

featured group break-out sessions where smaller teams  

discussed the merits of a draft bill featuring seven key 

issues, including the separation of O&P from durable medical 

equipment, clear definitions for off-the-shelf orthoses 

and minimal self adjustment, the connection between the 

qualifications of the provider and Medicare payments, and more. 

“The good news is you don’t have to be a lawyer to write a law. 

I’m not a lawyer, and I wrote laws up here for 12 years,” Kerrey told attendees. “But, you 

increase the likelihood that you’ll get what you want done done if you know what’s in that 

legislation, if you really own that legislation.”

The teams weighed not only the issues themselves, but also the semantics and 

syntax of how they were presented—and how lawmakers could perceive them. In 

the end, the teams elected to combine and eliminate two issues to form a one-page 

bill, the Prosthetic and Orthotic Care Modernization Act, consisting of five topics that 

Kerrey then personally presented on the Hill. (Visit bit.ly/kerr
eybill to read the full bill.)

“If it’s small and it’s narrow, I think you could actually get something 

done this year,” Kerrey said. “It’s hard for me to imagine the argument that 

any member of Congress could use against the language written.”

How did participants react to this new level of advocacy and ownership? Five 

attendees share their perspectives on jointly developing a bill and sharing it with 

lawmakers and their staffs on Capitol Hill.
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By  JOSEPHINE ROSSI
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Former Sen. Bob 

Kerrey (D-Nebraska)

James Campbell, 

PhD, CO, FAAOP

AOPA 2016

POLICY 
FORUM
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NEED TO KNOW

•	 O&P	business	owners	and	managers	should	be	aware	that	data	breaches	are	occurring	at	health-care	facilities	at	an	unprecedented	pace:	Nearly	90	percent	of	health-care	organizations	and	60	percent	of	their	business	associates	have	experienced	data	breaches	during	the	past	two	years.

•	 O&P	facilities	are	required	to	safeguard	electronic	files	to	protect	against	breaches,	and	they	must	comply	with	regulations	set	forth	by	both	the	Health	Insurance	Portability	and	Accountability	Act	and	the	Payments	Card	Industry.

•	 Businesses	should	implement	a	cybersecurity	strategic	plan	that	includes	assigning	oversight	duties	to	a	trusted	staff	member	and	installing	updated	antimalware	software,	whole	drive	encryption,		and	intrusion	detection	tools.

•	 Because	even	the	most	stringent	security	controls	are	not	guaranteed	to	prevent	all	intrusions,	O&P	facilities	should	consider	purchasing	cyber	liability	insurance.

•	 A	well-written,	comprehensive	policy	should	offer	coverage	for	liability;	first-party	expenses;	cyber	extortion;	forensic,	audit,	restoration,	and	notification	costs;	and	business	interruption	coverage.

O&P 
CYBERSECURITY
By CHRISTINE UMBRELL IT SEEMS YOU CAN’T look at the news these days without hearing of a data breach. Wendy’s, Target, Anthem, CareFirst, the Office of Personnel Management, eBay, Starbucks, and many more have all been casualties of expensive and well-publicized exposure of confidential data. While those scenarios may seem far removed from the world of O&P, it is very likely that a data breach could hap-pen at your facility—or may even be happening without your knowledge. Understanding cybersecurity—and what you need to do to prevent and protect against data exposures—is an important responsibility for O&P business owners and managers.Nearly 90 percent of various sized health-care organizations and 60 percent of their business associates have experienced data breaches during the past two years, according to the “Sixth Annual Benchmark Study on Privacy & Security of Health-Care Data,” conducted by Ponemon Institute and sponsored by ID Experts. And 79 percent of health-care organizations experienced multiple data breaches (two or more) in that time period—up 20 percent since 2010. 

Looking specifically at 2016 data is even more troubling: During the first three months of this year, 3.5 million medical records were compro-mised, according to data from the U.S. Department of Health and Human Services. Health-care businesses expe-rienced nearly four data breaches per week during that time period.

PROTECT	YOUR	PATIENTS	AND	YOUR	BUSINESS	FROM	COSTLY	DATA	BREACHES	BY	IMPLEMENTING	CYBERSECURITY	MEASURES

www.AOPAnet.org

The O&P Almanac offers in-depth coverage of current professional, government, 
business and reimbursement activities affecting the orthotics, prosthetics, and 
pedorthics field. The Almanac is published by the American Orthotic & Prosthetic 
Association (AOPA), a not-for-profit association for O&P. All advertising revenue is 
used to support O&P activities such as government affairs on Capitol Hill, Medicare 
relations, and education sessions at the National Assembly. AOPA’s reimbursement 
and government affairs experts write articles exclusively for the O&P Almanac, which 
has kept the O&P community informed for more than 50 years. 

Only O&P Almanac has the insight and authority to 

cover the big issues affecting the O&P industry:

LOYAL READERS–Advertising in the 
O&P Almanac informs readers: 75%

The Best Source of Information 
on issues with which O&P patient-care facilities deal.89%

Highly Satisfied 
with the publication

88%

73%

Consider the O&P Almanac a 
Significant Member Benefit

Refer to Previous Issues 
when they need information on a specific topic

72 percent say that as a 
result of seeing an ad in the 
magazine they have adopted 
a new product or service in 
their practice. 

• Standards of Practice
• Business Management &  

Technology
• Legislative and Regulatory  

Updates
• Pediatric O&P
• International & Humanitarian Work
• Upper-Limb

• Foot Care
• Data Management for Facilities
• AOPA 2017 2nd World Congress
• Veterans
• Muscular Care
• Bracing & Orthoses

+EARN

FREE CE 
CREDITS

from ABC & BOC

PRINT: O&P ALMANAC

The O&P Almanac—
a seven-time award-winning 
monthly magazine 
for the orthotic and 
prosthetic professions. 

    Award 
Winning
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O&P Almanac Readership Research 

Depth of readership and engagement in O&P Almanac

43%
website 34%

tablet
40%
digital edition

33%
smart
phone

Interest in reading O&P Almanac on 
other platforms is growing.
Among the alternative platforms where O&P Almanac readers 
could access content, respondents are most interested in the 
AOPA website (43% “interested/extremely interested”), online 
digital edition (40%), tablet (34%), and smartphone (33%).

Readership of competitive publications

O&P Almanac leads the competitive field. 

 Readership of Industry  
 Publications

Read/Find
Extremely/
Somewhat

Useful

Do Not
Receive/ 

Do Not Read

 O&P Almanac 95% 3%
 O&P Business News 92% 6%
 O&P Edge 89% 6%
 Lower Extremity Review 67% 25%
 Journal of Prosthetics &  
 Orthotics 66% 28%
 In Motion 66% 23%

O&P Almanac is the best-read and considered the most 
useful publication in the field, according to readers (95% 
“read/find extremely/somewhat useful”), a strong indicator 
of the magazine’s value to readers and to advertisers. 

The magazine is very well read.

STRATTON ASSOCIATION 
PUBLICATION BENCHMARK

STRATTON ASSOCIATION 
PUBLICATION BENCHMARK

 READ HALF OR MORE/
ABOUT 50 PERCENT

READ ALL or NEARLY ALL/
ABOUT 75 PERCENT 49%

78%

42%

68%

Readers are actively accessing the magazine’s 
content and have called an article to the attention of 
a colleague (68%), clipped/copied/saved an article 
(62%), and adopted a new strategy or modified a 
procedure/process (51%). These are well above the 
benchmarks for association publications. 

Significant percentages also have registered for 
an AOPA program/event or purchased an AOPA 
product (35%) or visited the AOPA website (34%), 
indicating a strong link between the magazine and 
the association.  

O&P Almanac prompts 
readers to take action. 

68%
62%

51%

Readers called 
an article to 

the attention 
of a colleague

Readers 
clipped/

copied/saved 
an article

Readers/adopted 
a new strategy 
or modified a 

procedure/process

Practitioners: Orthotists, 
Prosthetists, & Pedorthists

Orthotist and Prosthetists 
Assistants, Technicians, & 
Fitters

Business Managers,  
Manufacturers, and  
other O&P Employees 

Reader profile 

O&P Almanac reaches a diverse mix of patient-care 
executives and administrators, directly from the ABC,  
BOC, and AOPA databases.

17%

73%

10%

Conducted by Stratton Research © 2014 by Creative Research Systems



2017 Issue Theme Ad Closing 
Deadline

Material 
Deadline Bonus Distributions*

January Telemedicine and O&P: What You Need to Know Dec. 5 Dec. 12

February Patient Psychology: The Mind-Body Connection Jan. 3 Jan. 9 AAOP Meeting & Scientific Symposium:  
March 1-4, Chicago, IL

March Pediatric Orthotics: New Ways for Getting Kids Active Jan. 30 Feb. 6 TAOP: April 6-8, Houston, TX

April PR and Professionalism: Raising the Bar Feb. 27 Mar. 6  NWAAOP: April 20-22, Bellevue, WA

ISPO: May 8-11 , Cape Town, South Africa

May ACA and the New Administration: A Primer for Understanding Healthcare Reform Mar. 27 April 3  WAMOPA: May 18-20, Reno, NV

June Myoelectrics: The Latest on Upper-Limb Devices May 1 May 8 NYAAOP: June 21-23, Albany, NY

July Osseointegration: Updates on Procedures and Best Practices May 30 June 5
APOA: July 17-18 

Amputee Coalition National Conference:  
August 3-5, Louisville, KY

August AOPA Centennial/2017 2nd World Congress Issue:  
Your Story Is Our Story June 30 July 10

September
Special Situations: Solutions for the Uncommon

2017 2nd World Congress: Exhibitor & Product Showcase
July 31 August 7   AOPA 2017 2nd World Congress:  

September 6-9, Las Vegas, NV

October Materials Science: Advancements and New Technologies Sept. 1 Sept 11 USISPO 2017 Caribbean Rim Conference:  
October 26-28, San Juan, Puerto Rico 

November When HIPAA Happens: Takeaways from Real Life Oct. 2 Oct. 9  NJAAOP: Nov 7-10, Atlantic City, NJ

December Interdisciplinary Care: What Are the Benefits? Oct. 30 Nov. 6
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In 2017, O&P Almanac offers a full year of comprehensive O&P industry related themes with each issue focusing on a key topic.  
Review our editorial calendar to find a great selection of bonus distributions to increase your advertising exposure.

*In addition to the dates listed, the O&P Almanac will be sent to a variety of industry meetings in 2017, barring any unforeseen circumstances. 
As of the publishing deadline for this media kit, some of the 2017 dates for these meetings have not been announced. Special Distribution

 Mailed with Amputee Coalition’s inMotion
 

PRINT: O&P ALMANAC

O&P Almanac 2017 Calendar
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Marketplace
Showcase your new products with a 
photo and 100-word description in this 
highly read section of the O&P Almanac. 

LISTING RATE
Text with image  $800

Careers
http://jobs.aopanet.org 
Hire employees and promote services 
by placing your classified ad in the O&P 
Almanac. When placing a blind ad, the 
advertiser may request that responses 
be sent to an ad number, to be assigned 
by AOPA. All responses are forwarded 
free of charge. Company logos also are 
placed free of charge. 

WORDS RATE
50 or less  $140
51-75  $190
76-120  $260
121+  $2.25 per 
word

SPECIALS 
1/4 Page ad $482
1/2 Page ad $634

Calendar 

Promote your events! Telephone, fax 
numbers, email addresses and websites 
are counted as single words. 

WORDS RATE
25 or less  $40
26-50  $50
51+  $2.25 per word 

For monthly material deadlines, refer 
to page 5, Display Ad Closing Deadline. 
To place a calendar listing, email 
text and high resolution JPG to Bob 
Heiman at bob.rhmedia@comcast.net. 
Agency discounts do not apply.

FREE 
LOGO

Display Advertising Rates
Rates effective Jan. 1, 2017
 

Color 1x 3x 6x 12x
Full page $2,635 $2,540 $2,480 $2,295
2/3 page 2,385 2,290 2,225 2,045

1/2 page 2,275 2,095 2,035 1,895

1/3 page 1,995 1,905 1,850 1,705

1/4 page 1,800 1,750 1,700 1,600

Black & White 1x 3x 6x 12x
Full page 1,280 1,230 1,180 1,050

2/3 page 1,155 1,110 1,070 1,035

1/2 page 1,035 990 940 855

1/3 page 990 920 860 830

1/4 page 810 790 770 650

Special Advertising Opportunities 

Price includes printing and production charges.
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CALENDAR

www.bocusa.org

Apply Anytime!
Apply anytime for COF, CMF, CDME; test when 
ready; receive results instantly. Current BOCO, 

BOCP, and BOCPD candidates have three years from application 
date to pass their exam(s). To learn more about our nationally recog-
nized, in-demand credentials, or to apply now, visit www.bocusa.org.

Online Training
Cascade Dafo Inc. Cascade Dafo 
Institute. Now offering a series of six free 

ABC-approved online courses, designed for pediatric practi-
tioners. Visit www.cascadedafo.com or call 800/848-7332.

Let us 

SHARE 
your next event!

Words/Rate  Member Nonmember

25 or less $40 $50

26-50 $50 $60

51+ $2.25/word $5.00/word

Color Ad Special

1/4 page Ad $482 $678

1/2 page Ad $634 $830

Phone numbers, email addresses, and websites are counted as 
single words. Refer to www.AOPAnet.org for content deadlines. 
Send announcement and payment to: O&P Almanac, Calendar, 
P.O. Box 34711, Alexandria, VA 22334-0711, fax 571/431-0899, 
or email landerson@AOPAnet.org along with VISA or Master-
Card number, the name on the card, and expiration date. Make 
checks payable in U.S. currency to AOPA. Note: AOPA reserves 
the right to edit calendar listings for space and style considerations. 

For information on continuing education credits, contact the sponsor. 
Questions?  Email landerson@AOPAnet.org.

CE 
CREDITS

Calendar Rates

2016

Webinar Conference

   October 12 
Knee Orthosis Policy: The ABCs of the 
LCD and Policy Article. Register online at  

bit.ly/2016webinars. For more information, email Ryan Gleeson  
at rgleeson@AOPAnet.org.  

    

November 7-12                                                                            
ABC: Written and Written Simulation Certification 
Exams. ABC certification exams will be administered 

for orthotists, prosthetists, pedorthists, orthotic fitters, mastectomy 
fitters, therapeutic shoe fitters, orthotic and prosthetic assisants, 
and technicians in 250 locations nationwide. Contact 703/836-7114, 
email certification@abcop.org, or visit www.abcop.org/certification.

Webinar Conference

   November 9
Don’t Miss Out: Are You Billing  
for Everything You Can? Register  

online at bit.ly/2016webinars. For more information, email  
Ryan Gleeson at rgleeson@AOPAnet.org.

Seminar

   November 14-15
AOPA Mastering Medicare: Essential 
Coding & Billing Techniques Seminar. 

The Tropicana, Las Vegas. Register online at bit.ly/2016billing. For 
more information, email Ryan Gleeson at rgleeson@AOPAnet.org.

    

December 1                                       
ABC: Application Deadline for Certification Exams. 
Applications must be received by December 1 for 

individuals seeking to take the January ABC certification exams for 

orthotists, prosthetists, pedorthists, orthotic fitters, mastectomy 
fitters, therapeutic shoe fitters, orthotic and prosthetic assistants, 
and orthotic and prosthetic technicians. Contact 703/836-7114, 
email certification@abcop.org, or visit www.abcop.org/certification.

    

December 3-4                                                      
ABC: Prosthetic Clinical Patient Management  
(CPM) Exam, Caruth Health Education Center. 

St. Petersburg College, FL. Contact 703/836-7114, email  
certification@abcop.org, or visit www.abcop.org/certification.

Webinar Conference

   December 14
New Codes and What Lies Ahead for 
2017. Register online at bit.ly/2016webinars. 

For more information, email Ryan Gleeson at rgleeson@AOPAnet.org.

2017

    

June 21-23
New York State Chapter of AAOP 
Educational Program. Albany Marriott Hotel, 

Albany, NY. Visit www.NYSAAOP.org or contact Joann 
Marx, CPO, FAAOP,  at Marx4nysaaop@aol.com.

 

    

September 6-9
100th AOPA National Assembly and 
Second World Congress. Las Vegas. For 
exhibitors and sponsorship opportunities, 
contact Kelly O’Neill at 571/431-0852 or 

koneill@AOPAnet.org. For general inquiries, contact Betty Leppin at 
571/431-0876, or bleppin@AOPAnet.org, or visit www.AOPAnet.org.  
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Feature your product or service in Marketplace. 
Contact Bob Heiman at 856/673-4000 or email bob.rhmedia@comcast.net. 
Visit bit.ly/aopamedia for advertising options.

MARKETPLACE

ALPS EZ Flex

The EZ Flex Liner allows users ease of 
knee flexion through an unlimited 
restriction of anterior stretch. The 
fabric has 80 percent less posterior 
vertical stretch, which reduces the 
bunching in the popliteal region. The 
EZ Flex is made with EasyGel that 

contains antioxidants that may help promote skin health, 
which also provides comfort and durability.

For more information, contact ALPS at 800/574-5426  
or visit www.easyliner.com. ALPS is located at 2895 
42nd Avenue N., St. Petersburg, FL 33714.
 

PDAC Approved A5513 Diabetic Insoles

Custom-milled, not molded, EVA and 
approved for Medicare billing by PDAC.  
Submit foam/crush boxes or Amfit 
digital orders for fabrication in three to 
five business days of receipt. Program 
pricing includes shipping to keep your 
costs low. Standard Bi-Lam and 
Tri-Lam plus toe fillers and Charcot 
foot styles. Do your office a favor and 

outsource your diabetic orthotic orders. 
Program services start with FootPrinter foam boxes where 

no equipment is placed at your office. For lower fabrication 
pricing and more control over the orthotic design, talk with 
us about FreeScan and lease purchase requirements. 

For complete details, please email sales@amfit.com 
or call toll-free 800/356-FOOT/3668, x266 or x264.  

Amfit Contact LT 3D Digital Casting

The Contact LT retains all the 
accuracy and automatic off-loading 
of the original Contact Pro Digitizer. 
Flash-Scan speed for casting and 
contour display in less than 10 
seconds, thanks to eliminating the 
sensor lock. One button operates 

pins up, scan, and release, but sensor pressure is still adjustable 
to fit your preferred casting and treatment methodology. 
Offered in the FreeScan program, the Contact LT is a great 
addition to clinic offices and mobile service providers. As with 
all Amfit equipment, the LT is designed and built in the USA. 

For complete details on the Contact LT and FreeScan,  
email sales@amfit.com or call 800/356-FOOT/3668, x266 or 
x264, today.   

Peak Scoliosis Bracing System 

Winner of the 2015 Spine 
Technology Award, the Peak 
Scoliosis Bracing System is a 
revolutionary new bracing system 
from Aspen Medical Products. 
This innovative new concept in 
bracing is the only brace specifi-
cally designed for adults with 
scoliosis and has been shown to: 
• Significantly reduce pain
• Increase mobility
• Promote better posture
• Improve the quality of life.

 Code L1005 approved. Visit www.aspenmp.com.

Sure Stance K3 Knee by DAW Industries

HK-4PSC  
This ultralight, true variable cadence, multiaxis 
knee is the world’s first nonmicroprocessor, 
four-bar stance-control knee. The positive lock 
of the stance control activates up to 35 degrees of 
flexion! The smoothness of the variable cadence, 
together with the reliability of toe clearance at 
swing phase, makes this knee the choice pre-
scription for K3 patients not qualifying for a 
microprocessor knee.

For more information, call DAW Industries Inc. at 800/252-
2828, email info@daw-usa.com, or visit www.daw-usa.com.

Cool Liner 2.0 Vertical Stretch Control 
(VSC) by DAW Industries

Cool Liner 2.0 VSC 
DAW, the world’s leading manufacturer in 
prosthetic socket interface (DAW Sheath/
Sock), has improved upon our unbelievably 
advanced Cool Liner™ technology to create a 
thermoformable gel socket liner that provides 
a level of socket comfort beyond what is 
thought possible. You will never go back after 
using our new and improved Cool Liner with 
patented Vertical Stretch Control (VSC)—no 

other liner provides total elimination of Vertical Stretch with 
this level of comfort.

For more information, call DAW Industries Inc. at 800/252-
2828, email info@daw-usa.com, or visit www.daw-usa.com.

Cover Tips  
Full page, 4-color ad  
(8.25” w x 7”h)
$12,000

Front Cover Gatefold 
6-full page gatefold, 4-color ad  
(8.25”w x 10.875”h) 
$10,050

Bound-in Newsletters
4-full pages, 4-color  
(8.25”w x 10.875”h)
$10,000

Polybag/Ride-Along Pieces 
Advertiser supplied materials
$12,500

PRINT: O&P ALMANAC

O&P Almanac 2017 Ad Rates
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Full Page 2/3 Page 1/2 Page Vert. 1/2 Page Horiz.

1/3 Page Sq. 1/4 Page1/3 Page Vert.

Live
7.75”x 10.375”

Trim
8.25”x 10.875”

Bleed
8.5”x 11.125”

Live
4.5”x 9.375”

Live
4.5”x 7”

Live
7”x 4.5”

Live
4.5”x 4.5”

Live
3.5”x 4.5”

Live
2.125”x 9.375”

Display Advertising Dimensions

The O&P Almanac is a full color web offset publication 
with a 150 line screen and saddle-stitch bound. The trim 
size is 8.25”w x 10.875”h with .125” bleed requirement. The 
O&P Almanac is also published online with the monthly 
digital edition at AOPAnet.org.

Digital Advertising Media
Provide printer-ready PDF files with fonts and high-
resolution graphics included. Photos and images are 
recommended to have a resolution of 300 dpi. Include 
.125” extra image for bleeds on any side of the ad that 
bleeds. Allow .25” type safety margin.

File Transmission and Proofs
Email Lauren Anderson at landerson@AOPAnet.org with 
company name, file name, issue, and printer-ready PDF 
file. Proofs are recommended to ensure ad material is 
reproduced accurately. Hard copy proofs may also be 
mailed to AOPA, Attn: Lauren Anderson, 330 John Carlyle 
St, Ste. 200, Alexandria, VA 22134. Drop Box file links are 
also accepted.

For advertising questions (ads, inserts, outsets, etc), 
contact Bob Heiman at 856-673-4000 or email  
bob.rhmedia@comcast.net.  

O&P Almanac Display Ad Specifications 
Ship supplied advertising materials to:
Dartmouth Printing Company
Attn: Donna Hendee
Job name:  O&P Almanac and issue 
69 Lyme Road
Hanover, NH 03755

PRINT: O&P ALMANAC

O&P Almanac 2017 Ad Specifications

Contact Bob Heiman for advertising inquiries:
E: bob.rhmedia@comcast.net
P: 856-673-4000, F: 856-673-4001



100th Anniversary Commemorative  
Who’s Who Membership Directory 
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Celebrate AOPA’s centennial 
with an ad in this one-of-a-kind 

keepsake directory. The directory will include 
AOPA member listings, special sections 
for O&P history, technology timelines, and 
photographs that will showcase our members’ 
proud heritage. 2,500 printed copies will 
be distributed to AOPA members, partner 
organizations, and available for purchase, and 
it will be distributed electronically to case 
managers as a reference guide.

Who’s Who 
100th Anniversary Commemorative 

Membership Directory

 

Full Page/Tab 1/2 Page Horiz.

Live
8”x 10.5”

Trim
8.5”x 11”

Bleed
8.75”x 11.25”

Live
7.25”x 4.625”

1/4 Page Horiz.

Live
3.625”x 4.5”

Display Advertising DimensionsAd Specifications 

The AOPA 1917-2017 Centennial Directory is a full color offset 
publication with a 150 line screen and perfect bound. The trim size 
is 8.5”w x 11”h with .125” bleed requirement. The Directory will also 
be published online at AOPAnet.org.

Advertising Media
Provide printer-ready PDF files with fonts and high-resolution 
graphics included. Photos and JPG images are recommended to 
have a resolution of 300 dpi. Include .125” extra image for bleed on 
any side of the ad that bleeds. Allow .25” type safety margin.

File Transmission
Email ad materials to Catherine Marinoff at 
Catherine@marinoffdesign.com. 

Full Color Display Advertising Rates
 

Size Rate

Full page $2,870
1/2 page $2,355
1/4 page $1,800
Tabbed 4C divider page
Eight total slots available on a 
first come, first contract basis. 
Available placement:
-Geographical
-Supplier Listings
-Products Index
-Alphabetical Listings

$4,750

Inside front $4,640

Inside back cover $4,640
Back cover $4,995

Congratulatory  
Advertising Rates 
Congratulate AOPA on celebrating 
100 years with a congratulatory ad, 
available in ¼, ½, and full page ads. 
Choose from the samples attached 
or design your own. Ad includes 
company logo, name, website, and 
congratulatory message. No product 
advertisements.

Size Rate

Full page $1,345
1/2 page $1,085
1/4 page $850

AOPA 100TH ANIVERSARY 2017 DIRECTORY    1

Company X 
Thanks AOPA
for 100 Years
of Leadership 

—Signed,
John Smith, Ann Blank, and the staff of Company X

COMPANY

X

www.companyx.com

Full Page OPTION A

AOPA 100TH ANIVERSARY 2017 DIRECTORY    2

INTRODUCTION  ABOUT AOPA

Company X 
Thanks AOPA
for 100 Years
of Leadership 

—Signed,
John Smith, Ann Blank, and the staff of Company X

COMPANY

X

www.companyx.com

Half Page OPTION A

CELEBRATING a century, 
envisioning the NEXT – 

Congratulations AOPA!

Contact info
Name: John Smith
Email: info@companyx.com

www.companyx.com

Quarter Page OPTION A

COMPANY

X

AOPA 100TH ANIVERSARY 2017 DIRECTORY    3

Company X 
Thanks AOPA
for 100 Years
of Leadership 

—Signed,
John Smith, Ann Blank, and the staff of Company X

www.companyx.com

COMPANY

X

Full Page OPTION B INTRODUCTION  ABOUT AOPA

Company X 
Congratulates 
the American Prosthetic & 
Orthotic Association on

100 years! 
—Your Supporters,
John Smith, Ann Blank, 
and the staff of Company X

www.companyx.com

Quarter Page OPTION B

COMPANY

X

Company X 
Congratulates 
the American Prosthetic & 
Orthotic Association on

100 years! 

—Your Supporters,
John Smith, Ann Blank, and the staff of Company X

COMPANY

X

www.companyx.com

Half Page  OPTION B

AOPA 100TH ANIVERSARY 2017 DIRECTORY    4

All payments will need to be made  
before January 15. Order online at 
bit.ly/aopacentennial. 

Ad Space Reservations Due: 
February 15, 2017

Materials Due: 
February 27, 2017

Contact Bob Heiman for advertising inquiries:
E: bob.rhmedia@comcast.net
P: 856-673-4000, F: 856-673-4001
Order online at bit.ly/aopacentennial.

PRINT: AOPA Directory
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Leaderboard Banner Ads
40,000-50,000+ page views per month 
on www.AOPAnet.org. Contact us to 
find out the hottest page this month.

Rate: $500/month
File size: 728 x 90 pixels 
GIF/JPG = 40kb max 
Specify link to information.
Rotating. Flash GIF files accepted.

Page Location Suggestions:
Coding & Reimbursment
Legislative/Regulatory
Members
Education
      -AOPA Education Calendar
      -Coding & Billing Seminar
      -Webinars
      -Webcasts
      -Online Video Learning Center
      -2017 World Congress
Media
Publications
Resources

Square Ads
Page Location Suggestions: 
Homepage, various options 

Rate: $500/month 
File size: 180 x 150 pixels 
GIF/JPG = 40kb max 
Specify link to information.
Rotating. Flash GIF files accepted.

www.AOPAnet.org
Online exposure will reinforce your message. The AOPA website has  several options for ad placement location.

HOT 
ITEM

Book now to 
reserve your 
preferred 
placement! 



DIGITAL: Email Marketing
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Email Marketing—AOPA Membership Email and LCodeSearch.com

www.LCodesearch.com 
Industry professionals receive AOPA coding 
expertise 24 hours a day on www.LCodeSearch.
com. The site allows users to match products to 
L codes and manufacturers. Visitors are able to 
search by L code, by category, by area of the body 
or by manufacturer. 

Upload your products, free of charge. 

ENHANCED PRODUCT LISTINGS 
AOPA Member Supplier: $1,000/year 
Non-Member Supplier: $2,000/year 

Contact Joe McTernan at jmcternan@AOPAnet.
org or 571/431-0811 to have your products 
uploaded to the site. 

TILE ADVERTISING
Size: 120 x 120 pixels, 72 dpi 
File Format: GIF/JPG=25K or less 

Rates 
Per month: $500 
12 months: $5,000 

Distribution: 6,000
Open Rate: 27%
Click Through Rate: 25%

Rate: $1,000/email

Sponsored AOPA Membership
Email Marketing

Sponsor one of AOPA’s Membership 
Action Alert Special Emails and get your 
company name/logo in front of up to 6,000 
personnel of AOPA member companies.

AOPA now offers its members the opportunity to 
sponsor an AOPA Email that provides needed regulatory 
or legislative information to the O&P community. 
Your recognition will be placed at the end of the email 
and labeled as “Sponsored By or Brought to You  By  
____________ in Support of AOPA’s Mission and 
Regulatory and Legislative Advocacy Effort.”

Take advantage of this opportunity at an introductory rate 
of only $1,000 per sponsored email sent.

Benefits
• Unique Exposure for Your Business or Product
• Links Your “Sponsored by” Message to Your Website
• Measureable Results. Receive an Activity Report.

VALUE 
ITEM



AOPA Twice-Monthly Recap Email
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DIGITAL: Email Marketing

AOPA Twice-Monthly Recap  
Email Banner Ad Opportunity
Prime advertising exposure for your company with the 
AOPA Twice-Monthly Recap Email blast.

Benefits
• Unique Exposure for Your Business or Product
• Links Your Banner to Your Website

Distribution: 5,000
Open Rate: 20%
Click-through Rate: 22%

Horizontal Banner Ad

Rate: $500/email
File size: 728 x 90 pixels 
GIF/JPG = 40kb max 
Specify link to information.

AOPA 365 Mobile App 
Banner Ad
Rate: $2,000/year
PNG/JPG= 600kb max
Specify link to information.

Benefits
•  Reach potential 

customers around 
the clock by 
mobile advertising

•  Links Your Banner 
to Your Website

Please provide your Banner Ad in each of 
the specified operating systems and sizes requested. 

Ad Specifications Phone Tablet

iOS
PNG File

640 x 100 px 1536 x 132 px
2048 x 132 px

Android
PNG File

800 x 120 px
1080 x 160 px
1440 x 160 px

1600 x 200 px
2560 x 200 px

HTML 5
JPG File

480 x 90 px 1920 x 165 px
2560 x 220 px



AOPA Twice-Monthly O&P Almanac Email
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DIGITAL: Email Marketing

AOPA Twice-Monthly O&P Almanac 
Email Banner Ad Opportunity
Prime advertising exposure for your company with 
the AOPA Twice-Monthly O&P Almanac Email blast, 
tentatively scheduled the first and third Tuesdays of the 
month at 11 a.m.

Benefits
• Unique Exposure for Your Business or Product
• Links Your Banner to Your Website

Distribution: 7,300+
Open Rate: 19%
Click-through Rate: 22%

Square Ad

Rate: $500/email
File size: 180 x 150 pixels 
GIF/JPG = 40kb max 
Specify link to information.

Horizontal Banner Ad

Rate: $500/email
File size: 728 x 90 pixels 
GIF/JPG = 40kb max 
Specify link to information.



EVENTS: 2ND WORLD CONGRESS

AOPA 2017 2nd World Congress
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Advertise at the Premier O&P Event! 

AOPA 2017 2nd World Congress
September 6-9  •  Las Vegas  •  Mandalay Bay

Educational Opportunities 

Product Preview Theater (PPT) 
Place your product or service front and center 
for a 30-minute product preview right on the 
show floor. These 30-minute mini-workshops 
are designed to be high-energy presentations 
showcasing different products and/or services 
throughout the exhibition. 

Manufacturers’ Workshop 
Take advantage of this unique opportunity 
to increase your visibility within the O&P 
community by sharing your successes and 
techniques with practitioners. Workshops 
are 2-4 hours long and can accommodate up  
to 50 people. 

Exhibitor Special 

At no extra charge, the 
official magazine of 
the World Congress, 
the O&P Almanac, 
will be given to each 
attendee. Send us your 
promotional pieces, 
and we will include them in the Almanac 
distribution package for only $1,500. The 
O&P Almanac is the ONLY O&P magazine 
to be distributed in this manner. Space is 
limited, so act quickly! 

Ad Closing Deadline: July 31, 2017
Ad Materials Deadline: August 7, 2017

Don’t miss this chance to take advantage of all the extra ways AOPA 
helps you sell! Experienced trade show marketers agree—advertising is 
the best way to maximize your exposure and make the most of your trade 
show investment. AOPA can help put your name in front of customers 
before, during, and after the AOPA World Congress with value-added 
sponsorship opportunities.
 
The AOPA Annual Assembly is America’s oldest and largest show for 
manufacturers and distributors of O&P products, and in 2017 will join 
with our international partner organizations for a World Congress. 
This world-wide convention opportunity features 4 days of high-level 
networking, the latest techniques in O&P treatment, and the finest 
industry specific business and training program.

Exhibitor Sponsorship Opportunities 

Maximize exposure by sponsoring one or 
more of the following opportunities: 
• Water stations featuring your logo on 

reusable water bottles
• Badge holder/lanyard 
• Boxed lunches or refreshment  

breaks 
• Preliminary Program 
• Mobile Charging Stations
• Convention candy 
• Column signs 
• CE credit confirmation letters 
• Exhibit Passbook 
• Meeting attaché bag inserts
• Advertisements in the final program 
• And many more! 

BOOST YOUR EXPOSURE!
Questions about sponsorships/exposure  

at the AOPA 2017 World Congress? 
Contact Kelly O’Neill, 571/431-0852 or 

email koneill@AOPAnet.org.
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General Information

Contact Bob Heiman for advertising inquiries:
E: bob.rhmedia@comcast.net
P: 856-673-4000, F: 856-673-4001

AOPA CONTACTS 

Non-Product-Specific News Items: 
Lauren Anderson
landerson@AOPAnet.org
571/431-0843 

Letters to the Editor/Story Ideas: 
Josephine Rossi
jrossi@contentcommunicators.com
703/662-5828 

Assembly Exhibits & Sponsorships: 
Kelly O’Neill, CEM
koneill@AOPAnet.org 
571/431-0852 
Fax: 571/431-0899 

For Advertising Information,  
Contact:
Bob Heiman
RH Media, LLC
1814 E. Route 70, Suite 350
Cherry Hill, NJ 08003
bob.rhmedia@comcast.net
856-673-4000
Fax: 856/673-4001

AMERICAN ORTHOTIC & 
PROSTHETIC ASSOCIATION 
330 John Carlyle St., Suite 200
Alexandria, VA 22314 
571/431-0876   
Fax: 571/431-0899   
www.AOPAnet.org 

General information for all publications
AOPA reserves the right to refuse position requests if layout or production conflicts arise.  
Duplicate position requests will be honored in order of receipt. 

Special Position Rates
+50% Back cover 
+30% Inside front cover 
+30% Inside back cover 
+30% Page one 
+30% Page opposite table of contents 
+25% Other requests 

Payment Requirements
Non-member advertisers must pay in full for advertising at the time of order. All invoices must be paid 
in U.S. currency within 30 days of issue. After 30 days, an interest charge of 1 ½ percent monthly or 18 
percent annually will be added to the account. If payment is not received within 60 days after the due 
date, the publication reserves the right to refuse future ads. Regardless of whether or not an agency is 
used or a contract signed, the advertiser is responsible for payment of all ads placed in its name.  

Rate Policies
The publisher reserves the right to refuse any advertising which it deems unsuitable for any reason. 
AOPA reserves the right to review all L codes referenced in advertising to determine accuracy. No 
pricing comparison ads with payer (e.g. Medicare, Medicaid) allowables will be accepted. The word 
“Advertisement” may be placed with copy that, in the publisher’s opinion, resembles editorial matter. 
All classified and calendar entries must be prepaid. 

Short Rates and Rebates
Advertisers that do not use the amount of space on which their billing rate is based within the 
12-month contract period will be short-rated. Advertisers that use sufficient additional space to  
earn a rate lower than their billing rate within the 12-month contract period will be rebated. 




