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2023 Media 
Solutions

American Orthotic and 
Prosthetic Association 
AOPA is a national trade association 
committed to providing high quality 
services, products, and education to 
orthotic, prosthetic, and pedorthic 
professionals. Through our 
government relations efforts, AOPA 
works to raise awareness of the 
profession and advocates for fairness 
and adequacy of Medicare policies 
and private insurance and against 
policies that adversely impact the 
future of the O&P field and patients. 
AOPA promotes top-notch education 
in O&P and supports strong evidence-
based outcomes and comparative 
effectiveness research/measurements 
relating to O&P treatment. AOPA 
membership consists of more than 
2,000 O&P patient care facilities and 
suppliers that manufacture, distribute, 
design, fabricate, fit, and supervise 
the use of orthoses and prostheses.

Our Mission 
Statement
A trusted partner, 
advocating for and 
serving the orthotic and 
prosthetic community by:

•  Fostering relationships 
with decision makers 
to ensure equitable 
access

•  Providing education 
that promotes 
professional 
excellence

•  Supporting research 
that informs 
innovative care

•  Advancing equality 
to strengthen 
the orthotic and 
prosthetic profession 
and improve the lives 
of patients.

Our Vision
A world where orthotic and 
prosthetic care transforms lives.

REACH
AOPA offers a variety of marketing 
opportunities to almost 9,000 orthotic 
and prosthetic professionals, facility 
owners, and industry personnel 
each month. 

CREDENTIALS
ABC and BOC are the primary 
credentialing organizations for O&P 
in the United States. AOPA is the only 
organization that gets an updated list 
of all credentialed practitioners every 
month from these organizations. This 
ensures your ad message is seen by 
the most current list of all credentialed 
practitioners, in additional to other 
O&P business professionals that are 
members of AOPA.

Why Partner with AOPA?

SUPPORT
Support the O&P profession by 
advertising with the national trade 
association representing O&P 
interests.

ADVOCACY
The O&P Almanac news reports  
straight from the source: AOPA’s 
advocacy and other actions on behalf 
of O&P are reported firsthand in the 
O&P Almanac.

CONTENT
High quality, educational content: 
O&P Almanac readers can earn 20 
free continuing education credits 
every year—a valuable resource for 
clinicians.

www.bocusa.org

http://AOPAnet.org


O&P Almanac
BOCO

BOCO, BOCP

BOCP
BOCPD

CPED

Fitters

CO

CP

CPA

CPO

Readership

As a result of seeing an ad 
in the magazine readers 
have adopted a new 
product or service in  
their practice. 

The best source of information 
on issues with which O&P 
patient-care facilities deal.

A high level of readers 
are satisfied with the 
publication.

Readers consider the O&P 
Almanac to have key informa-
tion about the O&P industry.

88%  
Significant  

Member Benefit

89%  
Highly 

Satisfied

72%  
Loyal Readers

75%  
Best Source of 

Information

The O&P Almanac offers in-depth coverage of current 
professional, government, business, and reimbursement 
activities affecting the orthotics, prosthetics, and 
pedorthics field. The Almanac is published by the 
American Orthotic & Prosthetic Association (AOPA), a not-
for-profit association for O&P. All advertising revenue is 
used to support O&P activities such as government affairs 
on Capitol Hill, Medicare relations, and education sessions 
at the National Assembly. AOPA’s reimbursement and 
government affairs experts write articles exclusively for the 
O&P Almanac, which has kept the O&P community informed 
for more than 50 years. 

Award-Winning

The O&P Almanac— 
a 10X award-winning 
magazine for the 
orthotic and prosthetic 
professions.

AWARD
WINNING
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Reader profile 

O&P Almanac reaches a 
diverse mix of almost 9,000 
patient-care executives 
and administrators, directly 
from the ABC, BOC, and 
AOPA databases.

http://AOPAnet.org
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O&P Almanac

Get Noticed!  
Advertise with the  
O&P Almanac.

  2023 Issue Theme Ad Closing  
Deadline

Material 
Deadline Bonus Distributions

January Workforce Matters Dec. 16 Dec. 23 49th Academy Annual Meeting & 
Scientific Symposium 
March 1–4, 2023

February Disrupters & Startups Jan. 13 Jan. 20

March The Needs of Female Patients Feb. 10 Feb. 17

April Pediatrics Mar. 17 Mar. 24 ACPOC 2023 Annual Meeting
May 17–20, 2023

May Mental Health & Mobility Apr. 12 Apr. 19

June/July Advocacy June 9 June 16

August Big Data & Machine Learning July 14 July 21   AOPA 2023 National Assembly 
  Sept. 6 –9, 2023

September The Multidisciplinary Team Aug. 11 Aug. 18

October Practice Advice Sept. 15 Sept. 22

Nov/Dec Future Delivery of Care Nov. 10 Nov. 17

O&P Almanac 2023 Editorial Calendar

In 2023, O&P Almanac offers a full year of comprehensive O&P industry related 
themes with each issue focusing on a key topic. Review our editorial calendar to 
find a great selection of bonus distributions to increase your advertising exposure.

Display Advertising Rates
Rates effective Jan. 1, 2023
 

Ad Size 1x 3x 5x 10x

Full page $ 2,760 $ 2,655 $ 2,600 $ 2,410

2/3 page 2,500 2,405 2,335 2,150

1/2 page 2,390 2,305 2,140 1,995

1/3 page 2,100 2,005 1,950 1,800

1/4 page 1,900 1,845 1,795 1,695

Why advertise with the O&P Almanac?

•  Support the O&P profession

•  Place your ad next to the organization that makes the 
news: AOPA

•  The high-quality content, eligible for CEs

• Valuable exposure!

http://AOPAnet.org
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Maximize Your Exposure

Special Advertising 
Opportunities 
Price includes printing and 
production charges.

Cover Tips  
Full page, 4-color ad  
(8.25” w x 7”h)
$12,000

Gatefold Cover 
Gatefold (2 panel), 4-color ad  
(8.25”w x 10.875”h) 
$15,000

Bound-in Newsletters
4-full pages, 4-color  
(8.25”w x 10.875”h)
$10,000

Polybag/Ride-Along Pieces 
Advertiser supplied materials
$12,500

Calendar 

Promote your events! Telephone, 
email addresses and websites are 
counted as single words. 

Words  Rate
25 or less  $57
26-50   $78
51+   $2.30 per word 

O&P Almanac

Marketplace

Showcase your new products in 
this highly read section of the O&P 
Almanac with a banner image (size 
3.5625"w x 1.125"h) and 90-word 
description or provide your own ad 
design, size 3.5625"w x 3"h.

Listing  Rate
1/6 Page $875

Display Ad Specifications
The O&P Almanac is a full color web 
offset publication with a 150 line screen 
and saddle-stitch bound. The trim size 
is 8.25”w x 10.875”h with .125” bleed 
requirement. The O&P Almanac is 
published online with the monthly digital 
edition available at AOPAnet.org.

Digital Advertising Media
Provide printer-ready PDF files with 
fonts and high-resolution graphics 
included. All fonts must be embedded 
in the supplied PDF. All bleeds must 
be extended at least 1/8” beyond the 
page size of the document. All live text 
or images should be at least 1/4" from 
the trim. Correctly define color in your 
digital documents as CMYK. Make sure 
all 4/c pages have all colors set to 
print from process inks. For proper color 

reproduction, the maximum densities on 
your 4/c separations should not exceed 
300%, with only one color reading 100%. 
High resolution continuous tone images 
(i.e., 4/c seps, halftones) must have a 
300 dpi resolution. All line art should be 
at 800 dpi or higher.

File Transmission and Proofs
Email Bob Heiman at bob.rhmedia@
comcast.net with company name, 
file name, publication name, issue, 
and printer-ready PDF file. Proofs are 
recommended to ensure ad material is 
reproduced accurately. 

Contact Bob Heiman for advertising 
inquiries (ads, inserts, outserts, etc):
Email bob.rhmedia@comcast.net
Phone: 856/520-9632

Marketplace HAVE A PRODUCT OR SERVICE FOR MARKETPLACE?
Contact Bob Heiman at bob.rhmedia@comcast.net. 

Title
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Quisque finibus 
mi et purus varius posuere. Praesent sapien turpis, congue ut metus eu, 
dapibus pharetra neque. Curabitur purus felis, consequat eu vulputate 
at, vehicula ac enim. Nullam a enim diam. Praesent et volutpat nulla. 
Proin ex libero, tristique ac tempor eget, luctus sit amet mauris. Mauris 
lacinia odio augue, vel suscipit nunc vestibulum ut. Morbi eros neque, 
venenatis nec vulputate ac, finibus sit amet purus. Donec sollicitudin, 
elit vitae vehicula viverra, enim urna rhoncus velit, id maximus eros 

Title
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Quisque finibus 
mi et purus varius posuere. Praesent sapien turpis, congue ut metus eu, 
dapibus pharetra neque. Curabitur purus felis, consequat eu vulputate 
at, vehicula ac enim. Nullam a enim diam. Praesent et volutpat nulla. 
Proin ex libero, tristique ac tempor eget, luctus sit amet mauris. Mauris 
lacinia odio augue, vel suscipit nunc vestibulum ut. Morbi eros neque, 
venenatis nec vulputate ac, finibus sit amet purus. Donec sollicitudin, 
elit vitae vehicula viverra, enim urna rhoncus velit, id maximus eros 

Title
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Quisque finibus 
mi et purus varius posuere. Praesent sapien turpis, congue ut metus eu, 
dapibus pharetra neque. Curabitur purus felis, consequat eu vulputate 
at, vehicula ac enim. Nullam a enim diam. Praesent et volutpat nulla. 
Proin ex libero, tristique ac tempor eget, luctus sit amet mauris. Mauris 
lacinia odio augue, vel suscipit nunc vestibulum ut. Morbi eros neque, 
venenatis nec vulputate ac, finibus sit amet purus. Donec sollicitudin, 
elit vitae vehicula viverra, enim urna rhoncus velit, id maximus eros 

Title
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Quisque finibus 
mi et purus varius posuere. Praesent sapien turpis, congue ut metus eu, 
dapibus pharetra neque. Curabitur purus felis, consequat eu vulputate 
at, vehicula ac enim. Nullam a enim diam. Praesent et volutpat nulla. 
Proin ex libero, tristique ac tempor eget, luctus sit amet mauris. Mauris 
lacinia odio augue, vel suscipit nunc vestibulum ut. Morbi eros neque, 
venenatis nec vulputate ac, finibus sit amet purus. Donec sollicitudin, 
elit vitae vehicula viverra, enim urna rhoncus velit, id maximus eros 

Title
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Quisque finibus 
mi et purus varius posuere. Praesent sapien turpis, congue ut metus eu, 
dapibus pharetra neque. Curabitur purus felis, consequat eu vulputate 
at, vehicula ac enim. Nullam a enim diam. Praesent et volutpat nulla. 
Proin ex libero, tristique ac tempor eget, luctus sit amet mauris. Mauris 
lacinia odio augue, vel suscipit nunc vestibulum ut. Morbi eros neque, 
venenatis nec vulputate ac, finibus sit amet purus. Donec sollicitudin, 
elit vitae vehicula viverra, enim urna rhoncus velit, id maximus eros 

44 O&P Almanac February 2023 

Full Page 2/3 Page 1/2 Page Vert. 1/2 Page Horiz. 1/3 Page Sq. 1/4 Page1/3 Page Vert.

Live
7.75”x 10.375”

Trim
8.25”x 10.875”

Bleed
8.5”x 11.125”

Live
4.5”x 9.375”

Live
4.5”x 7”

Marketplace
    
    1/6 page Product Showcase Ad: Provide banner image 300 dpi JPG  
    (size 3.5625"w x 1.125"h) and 90-word description

    1/6 page Display Ad: 3.5625"w x 3"h 300 dpi JPG or high resolution PDF

Live
7”x 4.5”

Live

4.5”x 4.5”
Live

3.5”x 4.5”
Live

2.125”x 9.375”

Display Ad Dimensions

Spread

Live
16”x 10.375”

Trim
16.5”x 10.875”

Bleed
16.75”x 11.125”

Outside Flap

Inside Flap

Page 1

Cover 2 

Live
7.5”x 10.375”

Trim
8.0”x 10.875”

Bleed
8.25”x 11.125”

Live
7.5”x 10.375”

Trim
8.0”x 10.875”

Bleed
8.25”x 11.125”

Live
7.75”x 10.375”

Trim
8.25”x 10.875”

Bleed
8.5”x 11.125”

Live
7.625”x 10.375”

Trim
8.125”x 10.875”

Bleed
8.375”x 11.125”

Outside Flap Inside Flap

Page 1Cover 2

http://AOPAnet.org
http://AOPAnet.org
mailto:bob.rhmedia%40comcast.net?subject=
mailto:bob.rhmedia%40comcast.net?subject=
mailto:bob.rhmedia@comcast.net
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AOPAnet.org Website

Reserve your 
preferred 

placement 
now!

Leaderboard Banner Ads

Rate: $500/month 
File size: 728 x 90 pixels 
GIF/JPG = 40kb max 
Specify link to information.
Rotating. Flash GIF files accepted.

Banner Placement Options:
Coding & Reimbursement
Legislative/Regulatory
Members
Education
—AOPA Education Calendar
—Coding & Billing Seminar
—Webinars
—Webcasts
—Online Video Learning Center
—AOPA  2023 National Assembly
Media
Publications
Resources

Square Ads

Rate: $500/month 
File size: 180 x 150 pixels 
GIF/JPG = 40kb max 
Specify link to information.
Rotating. Flash GIF files accepted.

Square Ad Placement Options:

Homepage, various

Reinforce your message with online exposure.  
The AOPA website has  several opportunities 
for big exposure with your choice of ad banner 
placement locations.

Your 
Company
Banner Ad 

Unique visitors per 
month:

40,000+ 
page views  

Average session 
duration:  
2 minutes+ 

Number of monthly 
visitors: 

13,000+  

Consumers spent $900 billion 
more online in 2020. 

Square Ad

Your Company Banner Ad Banner Ad

http://AOPAnet.org
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AOPA Twice-Monthly O&P Almanac Email

Maximize exposure with  
Email Banner Advertising
Prime advertising exposure for your company 

with the AOPA Twice-Monthly O&P Almanac 

Email blast, tentatively scheduled the first and 

third Tuesdays of the month at 11 a.m.

Benefits
• Unique Exposure for Your Business or Product
• Links Your Banner to Your Website

Horizontal Banner Ad

Rate: $500/email
File size: 728 x 90 pixels 
GIF/JPG = 40kb max 
Specify link to information.

Square Ad

Rate: $500/email
File size: 180 x 150 pixels 
GIF/JPG = 40kb max 
Specify link to information.

Distribution:

8,900
emails 

Open Rate: 

19% 

Click-through 
Rate: 

22% 

Your Company Banner Ad 

Your 
Company 
Square Ad 

REIMBURSEMENT PAGE:
Maximizing Revenue in  
Challenging Times
What is settlement conference facilitation, and 
should you pursue this option at your facility? Find 
out why this option is becoming more attractive to 
O&P businesses with unpaid claims that have been 
stuck in the appeals process for months, or even 
years.  Read More

Banner Ad

Square Ad

http://AOPAnet.org


AOPA CONTACTS 

Non-Product-Specific News Items: 
Joy Burwell
jburwell@AOPAnet.org
571/431-0817

Letters to the Editor/Story Ideas: 
Josephine Rossi
jrossi@contentcommunicators.com
703/662-5828 

American Orthotic & Prosthetic Association
330 John Carlyle St., Suite 200  | Alexandria, VA 22314 
571/431-0876  |  Fax: 571/431-0899   
www.AOPAnet.org 

General information for all 
publications: AOPA reserves the right 
to refuse position requests if layout or 
production conflicts arise. Duplicate 
position requests will be honored in order  
of receipt. 

Special Position Rates
+50% Back cover 
+30% Inside front cover 
+30% Inside back cover 
+30% Page one 
+30% Page opposite table of contents 
+25% Other requests 

Payment Requirements
Non-member advertisers must pay in full 
for advertising at the time of order. All 
invoices must be paid in U.S. currency 
within 30 days of issue. After 30 days, an 
interest charge of 1 ½ percent monthly 
or 18 percent annually will be added to 
the account. If payment is not received 
within 60 days after the due date, the 
publication reserves the right to refuse 
future ads. Regardless of whether or not 
an agency is used or a contract signed, 
the advertiser is responsible for payment 
of all ads placed in its name.  

Rate Policies
The publisher reserves the right to 
refuse any advertising which it deems 
unsuitable for any reason. AOPA reserves 
the right to review all L codes referenced 
in advertising to determine accuracy. No 
pricing comparison ads with payer (e.g. 
Medicare, Medicaid) allowables or other 
pricing information will be accepted. The 
word “Advertisement” may be placed 
with copy that, in the publisher’s opinion, 
resembles editorial matter. All classified 
and calendar entries must be prepaid. 

Short Rates and Rebates
Advertisers that do not use the amount of 
space on which their billing rate is based 
within the 12-month contract period 
will be short-rated. Advertisers that use 
sufficient additional space to  
earn a rate lower than their billing rate 
within the 12-month contract period will 
be rebated. Advertising Information:

Bob Heiman
RH Media, LLC
11 Gainsboro Dr
West Berlin, NJ 08091
bob.rhmedia@comcast.net
856/520-9632

General Information
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COMPLIANCE CORNER

Preparing Valid and 
Proper Forms
There is only one valid ABN form for 
O&P services: the CMS-R-131 (03/11) 
form (see the lower left corner of the 
form to validate the form number). If 
your ABN does not contain this docu-
ment number, your ABN is invalid. 

Each ABN form also includes 
a disclaimer statement, which is 
found under the patient’s signature 
box. The disclosure statement is 
required to be included on your ABN 
forms and cannot be removed.

Following is a section-by-section 
breakdown of the diff erent parts of 
the ABN.

Section A: Notifi er. This section 
indicates who is providing the ABN to 
the patient. To be considered valid, this 
section must include your company’s 
name, address, and telephone 
number, and you also may include 
an email address or website address. 
Customization of the ABN to include 
your logo or multiple facility locations is 

acceptable as long as the form contains 
the required information (name, 
address, and telephone number). 

If you include multiple facility 
locations in the Notifi er section, clearly 
mark the facility where the services 
are being provided so the patient can 
contact the correct location if he or 
she has any issues or questions. The 
key is to provide enough informa-
tion so that the patient or his or her 
representative knows who provided 
the ABN and who will be providing 
the items/services, as well as how to 
contact you with questions or concerns. 

Section B: Patient’s Name. Include 
the patient’s full name, and make 
sure it matches exactly the name 
printed on his or her Medicare ID 
card. If an ID card includes a middle 
initial, you should include the 
middle initial on the ABN form. 

Although the ABN will not become 
invalid if you misspell the patient’s name 
or if you forget to include a middle initial, 
it’s important that you and the patient or 

Writing Valid ABNs
Learn the rules before asking patients to sign 
advanced benefi ciary notices 

By DEVON BERNARD

WITH MORE DENIALS OCCURRING on a regular basis because of 
increased audit activity, facilities are searching for ways to protect their 

investments and their bottom lines. Some are relying more heavily on advanced 
benefi ciary notices (ABNs) to possibly shift fi nancial liability to the patient in 
case a claim is denied due to medical necessity. But ABNs are not a cure-all, and 
having a patient sign an ABN form doesn’t guarantee that you are protected.

 For an ABN to be useful, it must be valid in the eyes of Medicare. If it is 
considered invalid, then you would be held fi nancially liable for any claim 
denial due to medical necessity. This Compliance Corner article examines 
the ABN form and off ers tips to help you fi ll out the ABN, deliver it, and 
issue it so that it will be considered a Medicare-compliant and valid ABN. 

CE 
CREDITS

Editor’s Note: Readers of 
Compliance Corner are now 

eligible to earn two CE credits. After 
reading this column, simply scan the 
QR code or use the link on page 42 
to take the Compliance Corner quiz. 
Receive a score of at least 80 percent, 
and AOPA will transmit the infor-
mation to the certifying boards.

EARN 2 
BUSINESS CE 

CREDITS

EARN 2EARNEARN 2QUIZ ME!

P.42
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REIMBURSEMENT PAGE

on the patient’s right side. The LTRT 
modifi er is used when the patient will be 
wearing identical bilateral items. When 
you provide the same service bilaterally, 
you must indicate two units of service 
and not simply list the LTRT modifi er.

Functional-Level Modifi ers
Functional-level modifi ers, or K-level 
modifi ers, are used only for lower-
limb prosthetic claims, and only with 
Healthcare Common Procedure 
Coding System (HCPCS) codes that 
describe prosthetic knees, prosthetic 
hips, prosthetic ankles, and prosthetic 
feet. Functional level modifi ers are the 
only O&P modifi ers that are used to 
describe your patients—in particular, 
your patient’s ability or potential ability 
to ambulate using a prosthesis. 

 K-level modifi ers also are used to 
verify that the components (e.g., feet, 
knees, and ankles) that are being billed 
are covered for the specifi c patient to 
whom they are being provided. The 
chart at the bottom of the page 
shows a breakdown of all HCPCS 
codes that require a K-level modifi er 
and their appropriate K-level.

Medicare Modifi ers
Know which two-digit codes need to be included in your 
claims to ensure reimbursement

by DEVON BERNARD

CE 
CREDITS

Editor’s Note—Readers of 
Reimbursement Page are 

now eligible to earn two CE credits. 
After reading this column, simply 
scan the QR code or use the link on 
page 20 to take the Reimbursement 
Page quiz. Receive a score of at 
least 80 percent, and AOPA will 
transmit the information to the 
certifying boards.

WITH THE FOCUS ON physician 
documentation and proof of 

delivery forms, it can be easy to overlook 
the small things, such as modifi ers. 
Modifi ers are an essential part of the 
overall claim submission. While they 
may not seem as important as the codes 
themselves, they provide valuable 
information that assists in the proper 
and timely processing and payment of 
claims. This month’s Reimbursement 
Page examines the more common modi-
fi ers and their meanings and usage.

Directional Modifi ers
The most basic modifi ers are the 
directional modifi ers. These are used 
to provide information about where 
orthoses or prostheses will be placed 
and used in relation to the patient’s 
body—more specifi cally, their extremi-
ties, or where the item has been fi t. 

Only three directional modifi ers 
are used by O&P providers: LT, RT, 
and the combination of both, LTRT. 

The LT modifi er is used to indicate 
that an item is being worn on the patient’s 
left side, and the RT modifi er is used 
to indicate that an item is being worn 

EARN 2 
BUSINESS CE 

CREDITS

EARN 2QUIZ ME!

P.20

K1 L5611, L5616, L5710-L5718, L5810-L5812, L5816, 
L5818, L5970, L5974

K2 L5972, L5978, L5982-L5986

K3 L5610, L5613, L5614, L5722-L5780, L5814, 
L5822-L5840, L5848, L5856, L5857, L5858, L5859, 
L5961, L5973, L5976, L5979, L5980, L5981, L5987

K4 L5930

General Information
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