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2024 Media 
Solutions

American Orthotic and 
Prosthetic Association 
AOPA is a national trade association 
committed to providing high quality 
services, products, and education to 
orthotic, prosthetic, and pedorthic 
professionals. Through our 
government relations efforts, AOPA 
works to raise awareness of the 
profession and advocates for fairness 
and adequacy of Medicare policies 
and private insurance and against 
policies that adversely impact the 
future of the O&P field and patients. 
AOPA promotes top-notch education 
in O&P and supports strong evidence-
based outcomes and comparative 
effectiveness research/measurements 
relating to O&P treatment. AOPA 
membership consists of more than 
2,000 O&P patient care facilities and 
suppliers that manufacture, distribute, 
design, fabricate, fit, and supervise 
the use of orthoses and prostheses.

Our Mission 
Statement
A trusted partner, 
advocating for and 
serving the orthotic and 
prosthetic community by:

•  Fostering relationships 
with decision makers 
to ensure equitable 
access

•  Providing education 
that promotes 
professional 
excellence

•  Supporting research 
that informs 
innovative care

•  Advancing equality 
to strengthen 
the orthotic and 
prosthetic profession 
and improve the lives 
of patients.

Our Vision
A world where orthotic and 
prosthetic care transforms lives.

REACH
AOPA offers a variety of marketing 
opportunities to almost 9,000 orthotic 
and prosthetic professionals, facility 
owners, and industry personnel 
each month. 

CREDENTIALS
ABC and BOC are the primary 
credentialing organizations for O&P 
in the United States. AOPA is the only 
organization that gets an updated list 
of all credentialed practitioners every 
month from these organizations. This 
ensures your ad message is seen by 
the most current list of all credentialed 
practitioners, in additional to other 
O&P business professionals that are 
members of AOPA.

Why Partner with AOPA?

SUPPORT
Support the O&P profession by 
advertising with the national trade 
association representing O&P 
interests.

ADVOCACY
The O&P Almanac news reports  
straight from the source: AOPA’s 
advocacy and other actions on behalf 
of O&P are reported firsthand in the 
O&P Almanac.

CONTENT
High quality, educational content: 
O&P Almanac readers can earn 
free continuing education credits 
every year—a valuable resource for 
clinicians.

http://AOPAnet.org


O&P Almanac
BOCO

BOCO, BOCP

BOCP
BOCPD

CPED

Fitters

CO

CP

CPA

CPO

Readership

As a result of seeing an ad 
in the magazine readers 
have adopted a new 
product or service in  
their practice. 

The best source of information 
on issues with which O&P 
patient-care facilities deal.

A high level of readers 
are satisfied with the 
publication.

Readers consider the O&P 
Almanac to have key informa-
tion about the O&P industry.

88%  
Significant  

Member Benefit

89%  
Highly 

Satisfied

72%  
Loyal Readers

75%  
Best Source of 

Information

The O&P Almanac offers in-depth coverage of current 
professional, government, business, and reimbursement 
activities affecting the orthotics, prosthetics, and 
pedorthics field. The Almanac is published by the 
American Orthotic & Prosthetic Association (AOPA), a not-
for-profit association for O&P. All advertising revenue is 
used to support O&P activities such as government affairs 
on Capitol Hill, Medicare relations, and education sessions 
at the National Assembly. AOPA’s reimbursement and 
government affairs experts write articles exclusively for the 
O&P Almanac, which has kept the O&P community informed 
for more than 50 years. 

Award-Winning

The O&P Almanac— 
a 10X award-winning 
magazine for the 
orthotic and prosthetic 
professions.

AWARD
WINNING
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Reader profile 

O&P Almanac reaches a 
diverse mix of almost 9,000 
patient-care executives 
and administrators, directly 
from the ABC, BOC, and 
AOPA databases.

http://AOPAnet.org
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O&P Almanac

Get Noticed!  
Advertise with the  
O&P Almanac.

  2024 Issue Theme Ad Closing  
Deadline

Material 
Deadline Bonus Distributions

January The Future-Focused Leader Dec. 12 Dec. 22

February Bridging the Worker Gap Jan. 12 Jan. 19
50th Academy Annual Meeting & 
Scientific Symposium 
March 6–9, 2024 | Chicago

March Scoliosis Care Feb. 16 Feb. 23 ACPOC 2024 Annual Meeting
April 24–27, 2024 | Denver

April The Business of Upper-Limb Care Mar. 15 Mar. 22
May Advancements at the State Level April 12 April 19

June/July AI, Predictive Healthcare & Ethics May 31 June 7 2024 AOPA National Assembly 
Preview

August 2024 Paralympic Games/2024 AOPA National 
Assembly Show Issue July 19 July 26 AOPA 2024 National Assembly 

Sept. 12–15, 2024 |  Charlotte

September Real-World Lessons on OMs &  
Data Collection Aug. 23 Aug. 30

October Mastectomy & Lymphedema Care Sept. 13 Sept. 20
Nov/Dec OI Updates Nov. 8 Nov. 15

O&P Almanac 2024 Editorial Calendar

In 2024, O&P Almanac offers a full year of comprehensive O&P industry related 
themes with each issue focusing on a key topic. Review our editorial calendar to 
find a great selection of bonus distributions to increase your advertising exposure.

Display Advertising Rates
Rates effective Jan. 1, 2024
 

Ad Size 1x 3x 5x 10x

Full page $ 2,840 $ 2,795 $ 2,680 $ 2,480

2/3 page 2,575 2,475 2,405 2,215

1/2 page 2,460 2,375 2,205 2,055

1/3 page 2,160 2,065 2,010 1,855

1/4 page 1,960 1,900 1,850 1,745

Why advertise with the O&P Almanac?

•  Support the O&P profession

•  Place your ad next to the organization that makes the news: 
AOPA

•  The high-quality content, eligible for CEs

• Valuable exposure!

http://AOPAnet.org
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Maximize Your Exposure

Special Advertising 
Opportunities 
Price includes printing and 
production charges.

Cover Tips  
Full page, 4-color ad  
(8.25” w x 7”h)
$12,360

Gatefold Cover 
Gatefold (2 panel), 4-color ad  
(8.25”w x 10.875”h) 
$15,450

Bound-in Newsletters
4-full pages, 4-color  
(8.25”w x 10.875”h)
$10,300

Polybag/Ride-Along Pieces 
Advertiser supplied materials
$12,875

Calendar 

Promote your events! Telephone, 
email addresses and websites are 
counted as single words. 

Words  Rate
25 or less  $60
26-50   $85
51+   $2.40 per word 

O&P Almanac

Marketplace

Showcase your new products in 
this highly read section of the O&P 
Almanac with a banner image (size 
3.5625"w x 1.125"h) and 90-word 
description or provide your own ad 
design, size 3.5625"w x 3"h.

Listing  Rate
1/6 Page $905

Display Ad Specifications
The O&P Almanac is a full color web 
offset publication with a 150 line screen 
and saddle-stitch bound. The trim size 
is 8.25”w x 10.875”h with .125” bleed 
requirement. The O&P Almanac is 
published online with the monthly digital 
edition available at AOPAnet.org.

Digital Advertising Media
Provide printer-ready PDF files with 
fonts and high-resolution graphics 
included. All fonts must be embedded 
in the supplied PDF. All bleeds must 
be extended at least 1/8” beyond the 
page size of the document. All live text 
or images should be at least 1/4" from 
the trim. Correctly define color in your 
digital documents as CMYK. Make sure 
all 4/c pages have all colors set to 
print from process inks. For proper color 

reproduction, the maximum densities on 
your 4/c separations should not exceed 
300%, with only one color reading 100%. 
High resolution continuous tone images 
(i.e., 4/c seps, halftones) must have a 
300 dpi resolution. All line art should be 
at 800 dpi or higher.

File Transmission and Proofs
Email Bob Heiman at bob.rhmedia@
comcast.net with company name, 
file name, publication name, issue, 
and printer-ready PDF file. Proofs are 
recommended to ensure ad material is 
reproduced accurately. 

Contact Bob Heiman for advertising 
inquiries (ads, inserts, outserts, etc):
Email bob.rhmedia@comcast.net
Phone: 856/520-9632

Marketplace HAVE A PRODUCT OR SERVICE FOR MARKETPLACE?
Contact Bob Heiman at bob.rhmedia@comcast.net. 

Title
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Quisque finibus 
mi et purus varius posuere. Praesent sapien turpis, congue ut metus eu, 
dapibus pharetra neque. Curabitur purus felis, consequat eu vulputate 
at, vehicula ac enim. Nullam a enim diam. Praesent et volutpat nulla. 
Proin ex libero, tristique ac tempor eget, luctus sit amet mauris. Mauris 
lacinia odio augue, vel suscipit nunc vestibulum ut. Morbi eros neque, 
venenatis nec vulputate ac, finibus sit amet purus. Donec sollicitudin, 
elit vitae vehicula viverra, enim urna rhoncus velit, id maximus eros 

Title
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Quisque finibus 
mi et purus varius posuere. Praesent sapien turpis, congue ut metus eu, 
dapibus pharetra neque. Curabitur purus felis, consequat eu vulputate 
at, vehicula ac enim. Nullam a enim diam. Praesent et volutpat nulla. 
Proin ex libero, tristique ac tempor eget, luctus sit amet mauris. Mauris 
lacinia odio augue, vel suscipit nunc vestibulum ut. Morbi eros neque, 
venenatis nec vulputate ac, finibus sit amet purus. Donec sollicitudin, 
elit vitae vehicula viverra, enim urna rhoncus velit, id maximus eros 

Title
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Quisque finibus 
mi et purus varius posuere. Praesent sapien turpis, congue ut metus eu, 
dapibus pharetra neque. Curabitur purus felis, consequat eu vulputate 
at, vehicula ac enim. Nullam a enim diam. Praesent et volutpat nulla. 
Proin ex libero, tristique ac tempor eget, luctus sit amet mauris. Mauris 
lacinia odio augue, vel suscipit nunc vestibulum ut. Morbi eros neque, 
venenatis nec vulputate ac, finibus sit amet purus. Donec sollicitudin, 
elit vitae vehicula viverra, enim urna rhoncus velit, id maximus eros 

Title
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Quisque finibus 
mi et purus varius posuere. Praesent sapien turpis, congue ut metus eu, 
dapibus pharetra neque. Curabitur purus felis, consequat eu vulputate 
at, vehicula ac enim. Nullam a enim diam. Praesent et volutpat nulla. 
Proin ex libero, tristique ac tempor eget, luctus sit amet mauris. Mauris 
lacinia odio augue, vel suscipit nunc vestibulum ut. Morbi eros neque, 
venenatis nec vulputate ac, finibus sit amet purus. Donec sollicitudin, 
elit vitae vehicula viverra, enim urna rhoncus velit, id maximus eros 

Title
Lorem ipsum dolor sit amet, consectetur adipiscing elit. Quisque finibus 
mi et purus varius posuere. Praesent sapien turpis, congue ut metus eu, 
dapibus pharetra neque. Curabitur purus felis, consequat eu vulputate 
at, vehicula ac enim. Nullam a enim diam. Praesent et volutpat nulla. 
Proin ex libero, tristique ac tempor eget, luctus sit amet mauris. Mauris 
lacinia odio augue, vel suscipit nunc vestibulum ut. Morbi eros neque, 
venenatis nec vulputate ac, finibus sit amet purus. Donec sollicitudin, 
elit vitae vehicula viverra, enim urna rhoncus velit, id maximus eros 
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Full Page 2/3 Page 1/2 Page Vert. 1/2 Page Horiz. 1/3 Page Sq. 1/4 Page1/3 Page Vert.

Live
7.75”x 10.375”

Trim
8.25”x 10.875”

Bleed
8.5”x 11.125”

Live
4.5”x 9.375”

Live
4.5”x 7”

Marketplace
    
    1/6 page Product Showcase Ad: Provide banner image 300 dpi JPG  
    (size 3.5625"w x 1.125"h) and 90-word description

    1/6 page Display Ad: 3.5625"w x 3"h 300 dpi JPG or high resolution PDF

Live
7”x 4.5”

Live

4.5”x 4.5”
Live

3.5”x 4.5”
Live

2.125”x 9.375”

Display Ad Dimensions

Spread

Live
16”x 10.375”

Trim
16.5”x 10.875”

Bleed
16.75”x 11.125”

Outside Flap

Inside Flap

Page 1

Cover 2 

Live
7.5”x 10.375”

Trim
8.0”x 10.875”

Bleed
8.25”x 11.125”

Live
7.5”x 10.375”

Trim
8.0”x 10.875”

Bleed
8.25”x 11.125”

Live
7.75”x 10.375”

Trim
8.25”x 10.875”

Bleed
8.5”x 11.125”

Live
7.625”x 10.375”

Trim
8.125”x 10.875”

Bleed
8.375”x 11.125”

Outside Flap Inside Flap

Page 1Cover 2

http://AOPAnet.org
http://AOPAnet.org
mailto:bob.rhmedia%40comcast.net?subject=
mailto:bob.rhmedia%40comcast.net?subject=
mailto:bob.rhmedia@comcast.net
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AOPAnet.org Website

Reserve your 
preferred 

placement 
now!

Leaderboard Banner Ads

Rate: $500/month 
File size: 728 x 90 pixels 
GIF/JPG = 40kb max 
Specify link to information.
Rotating. Flash GIF files accepted.

Banner Placement Options:
Coding & Reimbursement
Legislative/Regulatory
Members
Education
—AOPA Education Calendar
—Coding & Billing Seminar
—Webinars
—Webcasts
—Online Video Learning Center
—AOPA  2024 National Assembly
Media
Publications
Resources

Square Ads

Rate: $500/month 
File size: 180 x 150 pixels 
GIF/JPG = 40kb max 
Specify link to information.
Rotating. Flash GIF files accepted.

Square Ad Placement Options:

Homepage, various

Reinforce your message with online exposure.  
The AOPA website has  several opportunities 
for big exposure with your choice of ad banner 
placement locations.

Your 
Company
Banner Ad 

Unique visitors per 
month:

40,000+ 
page views  

Average session 
duration:  
2 minutes+ 

Number of monthly 
visitors: 

13,000+  

Consumers spent $900 billion 
more online in 2020. 

Square Ad

Your Company Banner Ad Banner Ad

http://AOPAnet.org
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AOPA Monthly O&P Almanac Email

Maximize Exposure with  
Email Banner Advertising
Prime advertising exposure for your company 

with the O&P Almanac Email blast delivered 

each month throughout 2024.

Benefits
• Unique Exposure for Your Business or Product
• Links Your Banner to Your Website

Horizontal Banner Ad

Rate: $500/email
File size: 728 x 90 pixels 
GIF/JPG = 40kb max 
Specify clickthrough link
Limit: 3 banners per email

Distribution:

8,900
emails 

Open Rate: 

19% 

Click-through 
Rate: 

22% 
Banner Ad

http://AOPAnet.org


AOPA CONTACTS 

Non-Product-Specific News Items: 
Joy Burwell
jburwell@AOPAnet.org
571/431-0817

Letters to the Editor/Story Ideas: 
Josephine Rossi
jrossi@contentcommunicators.com
703/662-5828 

American Orthotic & Prosthetic Association
330 John Carlyle St., Suite 200  | Alexandria, VA 22314 
571/431-0876  |  Fax: 571/431-0899   
www.AOPAnet.org 

General information for all 
publications: AOPA reserves the right 
to refuse position requests if layout or 
production conflicts arise. Duplicate 
position requests will be honored in order  
of receipt. 

Special Position Rates
+50% Back cover 
+30% Inside front cover 
+30% Inside back cover 
+30% Page one 
+30% Page opposite table of contents 
+25% Other requests 

Payment Requirements
Non-member advertisers must pay in full 
for advertising at the time of order. All 
invoices must be paid in U.S. currency 
within 30 days of issue. After 30 days, an 
interest charge of 1 ½ percent monthly 
or 18 percent annually will be added to 
the account. If payment is not received 
within 60 days after the due date, the 
publication reserves the right to refuse 
future ads. Regardless of whether or not 
an agency is used or a contract signed, 
the advertiser is responsible for payment 
of all ads placed in its name.  

Rate Policies
The publisher reserves the right to 
refuse any advertising which it deems 
unsuitable for any reason. AOPA reserves 
the right to review all L codes referenced 
in advertising to determine accuracy. No 
pricing comparison ads with payer (e.g. 
Medicare, Medicaid) allowables or other 
pricing information will be accepted. The 
word “Advertisement” may be placed 
with copy that, in the publisher’s opinion, 
resembles editorial matter. All classified 
and calendar entries must be prepaid. 

Short Rates and Rebates
Advertisers that do not use the amount of 
space on which their billing rate is based 
within the 12-month contract period 
will be short-rated. Advertisers that use 
sufficient additional space to  
earn a rate lower than their billing rate 
within the 12-month contract period will 
be rebated. Advertising Information:

Bob Heiman
RH Media, LLC
11 Gainsboro Dr
West Berlin, NJ 08091
bob.rhmedia@comcast.net
856/520-9632

General Information
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EARNING YOUR 
CERTIFICATE IS AS 
EASY AS 1-2-3
1. Sign up with AOPA for the program
2. Select and complete within 4 years

• 4 core courses from UHart’s Barney 
School of Business - Online

• 4 elective courses through AOPA
3. Graduation ceremony at the National 

Assembly

8

A comprehensive certifi cate program for business owners, managers, 
and practitioners of O&P patient care facilities, O&P manufacturers and 
distributors to explore crucial business challenges as they relate to O&P. 

Are you ready to take your 
career and your business 
expertise to new heights?
The all new Certifi cate in O&P Business 
Management can help you do just that!

EARNING YOUR CERTIFICATE 
IS AS EASY AS 1-2-3
1. Sign up with AOPA for the program 

2. Select and complete within 4 years 
• 4 core courses from UHart’s 

Barney School of Business - Online
• 4 elective courses through AOPA 

3. Graduation ceremony at the 
     National Assembly

Visit bit.ly/AOPACP to sign up 
for the certifi cate program.

AREAS OF LEARNING

HEALTHCARE OPERATIONS

Learn techniques for planning, 
design, operation, control, and 
improvement of the processes 

needed to operate your 
business efficiently.

HEALTHCARE 
MANAGEMENT

Increase your knowledge and 
skills to better manage 

multiple, individual, and team 
priorities.

FINANCE

Learn business financial 
management concepts and 
perspectives for Healthcare 

Today, Business Models, 
Accounting & Finance Pillars, 

and Strategic Decisions

SALES AND MARKETING

Learn the functions of 
marketing along with a variety 

of tools and approaches to 
personal selling along with the 
many digital marketing tools 

available.

5

Areas of Learning include:

This joint certifi cate program 
will provide you with:

• Basic business acumen 
• Practical knowledge to apply 

immediately to your work
• Techniques for developing 

better business practices
• How to think about improving 

your company’s returns

To complete the certifi cate program, you must register and com-
plete one core course and one elective course from each of the 
four areas of learning within a four-year period.

Certifi cate in O&P Business Management
AREA OF LEARNING CORE ELECTIVES

Healthcare 
Operations

Healthcare Operations for 
O&P Professionals

Mastering Medicare

Healthcare 
Management

Healthcare Management for 
O&P Professionals

Ethics and Compliance 
in O&P

Finance Financial Management for 
O&P Professionals

How to Analyze and 
Negotiate Managed 
Care Contracts

Sales and 
Marketing

Sales and Marketing for 
O&P Professionals

O&P Marketing 
Strategies

Questions? Contact info@AOPAnet.org.

Arizona
Arizona Medicaid’s reference 
system has removed age limita-

tions to allow the provision of prostheses 
to enrollees younger than 4 years old, in 
alignment with pediatric policy that indi-
cates no age limit, as long as care is medi-
cally necessary and appropriate. This is 
a developing story, and AOPA will provide 
updates as the situation evolves and docu-
mentation is published.

Illinois
House Bill (HB) 1384, which requires 
that medically necessary recon-

structive services that are intended to 
restore physical appearance be covered 
by state commercial plans and Medicaid, 
was signed into law by Gov. JB Pritzker in 
mid-July. The bill takes effect Jan. 1, 2025. 

Ohio
The Ohio Occupational Therapy, 
Physical Therapy, and Athletic 

Trainers Board has introduced rules 
regarding state licensure requirements. 
These changes explain the process of 
obtaining a license through unique and 

Policy Changes
New rules in Arizona, Illinois, and Ohio

State By State
BECOME AN AOPA STATE REPRESENTATIVE
If you are interested in participating in the AOPA 

State Reps network, email smiller@AOPAnet.org.

For more information on these and other 
state developments, visit the AOPA Co-OP or 
contact Sam Miller at smiller@AOPAnet.org. 

Each month, State By State features news 
from O&P professionals about the most 
important state and local issues affect-
ing their businesses and the patients they 
serve. This section includes information 
about medical policy updates, fee schedule 
adjustments, state association announce-
ments, and more. These reports are accu-
rate at press time, but constantly evolve. 
For up-to-date information about what is 
happening in your state, visit the Co-OP 
at AOPAnet.org/resources/co-op.

The Latest From  
So Every BODY Can Move
Here are the most recent developments 
in the So Every BODY Can Move initiative, 
which advocates for a policy solution 
rooted in dignity and justice by empow-
ering state-by-state legislative action, 
expanding access to medically neces-
sary orthotic and prosthetic care for 
physical activity.

Illinois: Senate Bill 2195, which 
requires commercial plans in the 
state to cover orthoses and pros-

theses intended for physical activity for 
enrollees of all ages, has been signed 
into law by Gov. JB Pritzker as of early 
August. The bill will take effect Jan. 1,  
2025.

Massachusetts: House 
Docket 4491, which requires 

that state commercial plans, public 
employee plans, and Massachusetts 
Medicaid provide coverage for activity-
specific devices, including repair and 
replacement, was introduced in late 
July. Steve Slawinski, CO, FAAOP, 
clinic director at Boston Orthotics and 
Prosthetics, and Maggie Baumer, JD, 
president of the National Association 
for the Advancement of Orthotics and 
Prosthetics, assisted in the effort. 

exceptional circumstances and elimi-
nate references to temporary licenses 
and supervision.

The rules are intended in part to imple-
ment the provisions of HB 509, which was 
passed in 2021 and eliminates temporary 

licenses for orthotics, prosthetics, and 
pedorthics. 

General Information
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Clinical Interpretation
Know the rules for communicating with deaf or hard-of-hearing patients

BY DEVON BERNARD
Take advantage of the opportunity to earn two CE credits.

Quiz me! Scan the QR code or visit bit.ly/aopaversityquiz.

CE credits accepted by certifying boards:

Reimbursement Page

PHOTO CREDIT: ADOBE STOCK

From time to time, AOPA receives 
questions about the rules and 
responsibilities of a facility when 

communicating with patients who may 
have hearing, vision, or speech impairments. 
Questions frequently arise regarding 
when an interpreter is required and who 
is required to pay for the interpreter. 

This month’s Reimbursement Page
explains some of the guidance regarding 
interpreters during clinical appointments.

What Does ADA Say? 
The Americans With Disabilities Act (ADA) 
outlines the rules that govern when an 
interpreter is required and who is required 
to cover the costs. 

At its core, ADA is divided into five 
sections—called titles—designed to address 

or relate to different aspects of everyday 
public life. Title III answers questions about 
a facility’s requirement to use interpreters.

Title III, Nondiscrimination on the Basis 
of Disability by Public Accommodations 
and in Commercial Facilities, prohibits 
private places of public accommodation, 
including hotels, restaurants, and your 
office, from discriminating against 
individuals with disabilities and sets the 
building standards for accessibility. This 
title also directs these businesses to 
make reasonable modifications to their 
normal daily operations when serving 
people with disabilities. In addition, Title III 
requires businesses to take the required 
and necessary steps to communicate 
effectively with customers with vision, 
hearing, and speech disabilities.

Specifically, Section C, Part 360.303, 
of Title III, Auxiliary Aids and Services, 
answers the relevant questions. This 
section states, in a nutshell, that you have a 
duty to make available or provide appropri-
ate aids or services when they are needed 
to ensure effective communication with 
people who are deaf or hard of hearing. 

Several aids and services are consid-
ered appropriate, and each one has its own 
merits and faults. The one you use depends 
on your situation. 

Some options are more complex than 
others. Examples of appropriate aids 
and services include written materials/
exchange of written notes, computer-aided 
transcription services, and video remote 
interpreting services. Another option is a 
qualified interpreter, defined as someone 

mailto:jburwell%40AOPAnet.org?subject=
mailto:jrossi%40contentcommunicators.com?subject=
http://www.AOPAnet.org
mailto:bob.rhmedia@comcast.net

